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We	welcome	you	to	this	new	Sustainability	Report,	
in	where	we	would	like	to	share	with	you	our	triple	
bottom	line	review	of	the	year.

2013	was	a	great	year	for	Globant:	In	January,	while	
the	 company	 was	 celebrating	 its	 10-year-aniver-
sary,	WPP	group	joined	as	a	partner,	acquiring,	one	
month	before,	a	minority	stake,	and	thus	strength-
ening	 our	 leading	 position	 as	 innovative	 software	
product	 creators.	 The	 acquisition	 of	 Huddle	 com-
pany,	 together	with	 the	 growth	 of	 our	 team	hiring	
over	1300	Globers	worldwide	and	generating	nearly	
a	thousand	innovative	technological	developments,	
underpins	the	path	of	growth	and	expansion	we	set	
for	ourselves	10	years	ago.

During	2013,	new	markets	in	other	continents	and	
industries	were	opened,	and	Agile	Pods	were	imple-
mented.	It	 is	an	innovative	work	methodology	that	
aims	 at	 improving	 our	 results,	 promoting	 Globers	
expansion	 and	 our	 customers’	 satisfaction.	 We	
closed	the	year	with	remarkable	growth,	and	reve-
nues	of	more	than	USD	158	million.

1 Global Youth Employment Trends 2013 - International Labor Organization.

We	were	also	included	among	the	Top	10	most	in-
novative	companies	by	Fast	Company,	picked	by	Re-
vista	Mercado	as	one	of	the	10	best	Sustainability	
Reports	of	2012,	and	achieved	the	highest	rating	in	
customer	satisfaction	since	2003.

We	will	continue	working	to	become	the	best	com-
pany	developing	the	most	innovative	software	pro-
ducts	in	the	world.	However,	we	can	only	do	this	by	
paying	special	attention	to	the	environment.	We	are	
living	in	times	in	which	we	consume	1.5	times	more	
than	our	planet	can	support,	and	in	societies	where	
more	than	12%	of	young	people	between	15	and	24	
neither	work	 nor	 study.	 This	 represents	 over	 73.4	
million	jobless	young	workers	worldwide1.

We	believe	that	companies	have	an	important	role	in	
society,	therefore	at	Globant	we	have	defined	wor-
king	sustainability	across	all	areas	of	the	company	
and	not	just	carrying	out	Corporate	Social	Respon-
sibility	 (CSR)	 activities.	 Top	management	 decided	
that	CSR	was	to	be	transformed	into	a	Sustainability	
area,	and	the	Sustainability	Council	was	consolida-
ted,	giving	it	greater	internal	entity.

This	allowed	us	to	renew	our	commitment	to	the	UN	
Global	Compact	and	achieve	our	first	GRI-G4	report	
in	 less	 than	 a	 year	 after	 the	 new	 guidelines	 were	
published.

We	believe	that	change	is	possible.	We	believe	that	
the	use	of	technology	will	improve	people’s	quality	
of	 life	and	will	 help	preserve	 the	environment,	not	
only	 in	 the	 long	 term,	but	 in	 the	next	 three	 to	five	
years	from	our	sector.	We	believe	that	the	promotion	
of	work	culture,	entrepreneurship	and	inclusion	of	all	
people	are	necessary,	in	which	Globant	has	much	to	
contribute.

We	know	that	there	is	a	lot	to	do,	but	with	this	third	
Sustainability	Report,	we	want	to	share	our	efforts	
to	add	valuable	contribution	and	leave	open	the	co-
mmunication	mechanisms	 in	 continuous	 listening	
tone	for	suggestions	and	concerns.

Thank	you	very	much,

Martín Migoya
Co-Founder,	Chairman	&	CEO
       @migoya
 



ABoUt tHE rEport

With	 this	 report,	 prepared	 following	 the	G4	guide-
lines	of	 the	Global	Reporting	 Initiative,	we	seek	 to	
simplify	 the	 reading	 by	 highlighting	 all	 the	 issues	
of	 our	 sustainability	 framework	 and	 detailing	 the	
proposed	approach,	 the	management	model	used,	
the	performance	achieved	during	 the	year	and	the	
related	indicators.

In	 terms	 of	 content,	 a	 larger	 number	 of	 indi-
cators	 are	 included,	 and	 the	 focus	 is	 placed	
on	 the	 matters	 that	 generate	 the	 greatest	 im-
pact	 and	 where	 Globant	 has	 a	 greater	 influence.

Thanks	to	the	information	gathered	in	the	first	two	
published	 reports,	 our	 Sustainability	 Council	 set	
out	 to	 improve	 the	 sustainable	 management	 of	
the	company,	working	with	the	various	internal	ar-
eas	 as	 well	 as	 dialoguing	 with	 our	 stakeholders.

This	year	we	focused	on	two	core	departments	of	the	business:	Recruiting	and	People,	and	two	
supporting	departments:	Facilities	and	Procurement.	The	goal	was	to	apply	a	sustainability	criteria	
to	their	daily	actions:

As for the Recruiting department, we started a training process for managing diversity, 
which will continue in 2014 for its consolidation. 

In relation to People, a community involvement plan was designed and educational and 
corporate volunteering programs were developed, which allowed us to have a greater degree 
of participation among employees. We hope to increase the commitment of different offices 
and Globers with their communities during 2014.
 
Regarding Facilities, we reorganized the initiatives aimed at protecting the environment, 
enabling the area to take the lead in the subject of increasing reductions in energy consump-
tion per capita.
 
In the fourth quarter, we began working with a value  chain in the department of Procure-
ment, which led to a supplier’s survey, the adherence of some of these companies to the 
Global Compact principles and the incorporation of social suppliers. This work will continue 
throughout 2014. 

We believe this new structure provides 
greater transparency and facilitates the 
selective reading to each of the audiences 
for which it was designed.
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Finally,	the	work	with	our	supply	chain	is	still	
incipient.	The	road	started	 in	2013,	although	
positive,	it	is	a	commitment	that	must	be	con-
tinued	and	strengthened	over	the	next	years.

In	summary,	we	believe	that	Globant	has	tak-
en	 the	 right	 path,	 seeking	 a	 holistic	 view	 of	
sustainability,	and	with	 the	support	of	senior	
management,	it	will	come	to	fruition.	We	have	
much	work	ahead,	and	we	have	our	team	com-
mitment	to	continue	down	this	path.

Sustainability	Council
        sustainability@globant.com

As	for	the	dialogue	with	our	stakeholders,	we	work	
on	systematizing	the	processes	to	make	better	use	
of	the	collected	information.	For	this	reason	in	2013,	
we	focused	on	the	adaptation	and	extension	of	dia-
logues,	to	better	understand		the	degree	of	relevance	
that	these	actors	gave	to	each	of	the	proposed	top-
ics	(see	p.	40).

Other	worth	noting	points	of	 the	report	are	 the	 in-
ternational	awards received by the training program 
TesteAR. Computer World Honors and Nearshore 
Americas,	both	institutions	of	the	technology	sector	
in	the	United	States,	distinguished	TesteAR	as	one	of	
the	best	community	programs	in	the	region.
In	regards	to	caring	for	the	environment,	during	2014	
we	will	work	to	incorporate	advanced	management	
models	allowing	a	more	rigorous	data	analysis.

foto

tHE sUstAINABILItY CoUNCIL 

A company’s founder, in charge of public 
affairs and representing the company in the 
chambers and business entities

A director of Communications, leading the 
company’s internal and external communi-
cation

An external member, a CSR manager of an 
NGO and executive of a company that accel-
erates innovation-related business

A Sustainability coordinator, in contact with 
the organization’s stakeholders

A director of People, responsible for the 
functions related to the organization’s human 
capital 

Since	 2012,	 Globant	 has	 set	 up	 a	 Sustainability	
Council,	 to	which	the	Board	delegates	the	analysis	
of	 sustainability	 issues	 and	 asks	 for	management	
advice.	

The	Sustainability	Council	is	composed	of:

This	 body	 is	 responsible	 for	 the	 relationship	 with	
stakeholders,	 conducting	 the	 materiality	 analysis	
and	reporting	governance	bodies	on	economic,	en-
vironmental	 and	 social	 issues.	 The	 Sustainability	
Council	 approves	 this	 annual	 report	 and	makes	 it	
available	to	the	highest	governance	body	for	its	pu-
blication.

mailto:sustainability%40globant.com?subject=Consulta%20-%20Reporte%20de%20Sostenibilidad


We	are	a	company	that	develops	innovative	software	
solutions	 for	 global	 audiences,	 based	 on	 emerg-
ing	technologies	and	trends.	We	combine	the	rigor	
of	engineering	and	technology	of	IT	providers	with	
the	creative	and	cultural	glance	of	digital	agencies.	
Globant	is	where	engineering,	design	and	innovation	
meet	large	scale.

In each of Globant’s Studios, we 
specialize in a number of practices 
that facilitate achieving the objec-
tives sought by our customers.
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Globant	 is	 headquartered	 in	 Buenos	 Aires,	 Argen-
tina,	with	operations	and	customers	in	the	following	
locations:

Globant is a multinational organization. In this report, Globant and all its 
operations in the countries in which it works are generically referred to as 
a group of related companies: Sistemas Globales S.A., Sistemas Globales 
Buenos Aires S.R.L., IAFH Global S.A., 4.0 S.R.L.  and Globers S.A. (Argen-
tina); Globant LLC (USA); Sistemas UK Ltd. (England); Sistemas Colombia 
S.A.S. (Colombia); Sistemas Globales Uruguay S.A. (Uruguay); Global 
Systems Outsourcing S.R.L. de CV (Mexico); Sistemas Globales Chile Ases 
Ltda. (Chile); Globant S.A. (Luxembourg); Software Product Creation S. L. 
and Globant S.A. (Spain); Globant Brasil Participações Ltda. and Terraforum 
Consultoria Ltda. (Brazil).

UNITED STATES 
SAN   FRANCISCO
BOSTON

ArgENtINA 
BUENos AIrEs  
LA pLAtA  
mAr DEL pLAtA
CorDoBA
rosArIo 
tANDIL 
BAHIA BLANCA 
rEsIstENCIA 
tUCUmAN  
mENDoZA 

CUstomErs
offICEs

UrUgUAY
moNtEVIDEo  

BrAZIL 
sÃo pAULo

CoLomBIA 
BogotA
mEDELLIN  

UNItED KINDom
LoNDoN

mEXICo
DF

317
25
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DImENsIoN of gLoBANt’s opErAtIoNs 

EmpLoYEEs:
 NUmBEr of opErAtIoNs:

NEt sALEs:
 CApItALIZAtIoN: 

sErVICEs offErED:

mILEstoNEs IN 2013:

3236 
25 DEVELopmENt CENtErs 
UsD 158,324,000
AssEts: UsD 111,747,000 / LIABILItIEs: UsD 54,882,000 / EQUItY: UsD 59,865,000
DEVELopmENt of INNoVAtIVE softWArE for gLoBAL AUDIENCEs

JANUArY
WPP, the world’s largest
communication service group, 
acquired 20% of Globant, one 
month before.

AprIL
New offices were 
opened in Medellin, 
Colombia.

mAY
Launching of operations in 
Mar del Plata.

JUNE
The development
center in Cordoba
was enlarged.

AUgUst
Globant announced an investment in
Dynaflows S.A. (I AM AT), thus opening a 
new segment in the entertainment industry.

oCtoBEr
Globant acquired a majority stake of Huddle company 

(specialized in technology with headquarters in the 
U.S. and more than 160 professionals), and the

development center of Montevideo, Uruguay, was 
enlarged with the addition of one more floor.

goVErNANCE / mANAgEmENt strUCtUrE 

top

   
management

  

  

COMMITTEES
Audit Committee
Compensation Committee
Nominating & Corporate
Committee

ADVIsorY BoArD 
Andrew	McLaughlin
Sir	Martin	Sorrell
Reid	Hoffman
Sal	Giambanco
Nick	Beim

sUstAINABILItY 
CoUNCIL

foto

More info on
www.globant.com/corp/company/management-team

www.globant.com/corp/company/management-team


oUr mANAgEmENt ApproACH 

I O

AwAwareness

INtEgrItY EnvironmEntal
awarEnEss

Work & Life
iNTerGrATioN

DIVERSITY

EntrEprEnEurship

eMPLOYMeNT

CArEEr

CommUNItY
ENgAgEmENt

stAKEHoLDEr
ENgAgEmENt
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EmpoWErmENt

Ethics &
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ApproACH mANAgEmENt

Globant	is	seeking	to	position	itself	as	a	world	leader	
in	software	product	development.	We	want	to	pro-
vide	the	right	amount	of	engineering,	design	and	in-
novation,	taking	advantage	of	the	potential	of	tech-
nologies	to	meet	the	needs	of	our	customers.

Our	integrated	approach	requires	the	highest	quali-
ty	of	software	engineering,	advanced	knowledge	of	
new	technologies,	the	latest	development	methodo-
logies	 and	 productivity	 tools,	 and	 soundly	 proven	
management	practices.

The	 exponential	 growth	we	 had	 during	 these	 first	
years	and	the	goal	of	being	a	global	player,	leads	us	
to	plan	a	healthy	and	sustainable	economic	perfor-
mance	over	time	for	the	next	decade.

Similarly,	the	creation	of	new	development	centers	
in	cities	around	the	world	generates	an	indirect	eco-
nomic	impact,	which,	if	well	managed,	can	be	very	
positive	for	the	communities	in	which	we	operate.

Unlike	the	typical	firm	segmentation	in	the	industry,	
at	Globant	we	organize	around	specialized	Studios	
focused	on	different	cutting	edge	technologies	and	
practices	in	the	sector.	This	model	allows	us	to	op-
timize	our	experience	in	emerging	technologies	and	
market	trends.	As	for	our	methodology,	we	have	cre-
ated	the	Agile	Pods:	An	exclusive	model	for	software	
design	 and	 development	 that	 combines	 the	 flex-
ibility	and	maturity	of	talent	that	aims	at	fostering	
innovation,	 focusing	 on	 costs	 efficiency	 through	
careful	monitoring	of	productivity	and	quality.	In	ad-
dition,	we	are	continuously	evaluating	possibilities	
for	expansion	in	countries	around	the	world,	either	
by	opening	new	offices	or	adding	companies	to	Glo-
bant’s	family.

Finally,	 the	 indirect	 impacts	 generated	 by	Globant	
are	managed	through	continuous	contact	with	the	
communities	 in	which	we	are	 in.	We	promote	dia-
logue	with	the	environment	in	order	to	understand	
the	indirect	 impacts	of	our	operation,	and	manage	
them.

The	continued	dynamism	of	industry	trends	led	us,	
at	 the	 end	of	 the	 year,	 to	 develop	 a	 reengineering	
process	in	our	Studios	that	brought	about	the	cre-
ation	of	four	new	Studios:	Wearables	and	Internet	of	
Things,	After	Going	Live,	Digital	Content	and	Prod-
uct	Innovation.

In	Late	December	2012	WPP,	 	 the	world’s	 leading	
communication	service	group,	acquired		a	minority	
stake	in	Globant,	and	helped	strengthen	its	position	
as	a	key	player	in	the	development	of	software	pro-
ducts	 combining	 innovation	 and	 user	 interface	 to	
attract	mass	audiences.	 In	August,	we	announced	
the	investment	in	Dynaflows	S.A.	(I	AM	AT	-	A	se-
cond	platform	to	integrate	audiences	in	a	collective	
experience),	thus	opening	up	a	new	segment	in	the	
entertainment	industry.	Moreover,	in	October	we	a-
cquired	Huddle	Company.

As	a	result	of	this	growth,	the	presence	is	increasing	
both	in	opening	new	geographic	markets	as	well	as	
the	insertion	in	the	new	industries	we	are	serving.

pErformANCE



fINANCIAL INformAtIoN (UsD)

2011 2012 2013

INDICAtors 11

ECoNomIC VALUE gENErAtED
$90,073,128
100%

sALArIEs
$ 60,979,510
68%

tAXEs
$ 3,089,583
3%

DEprECIAtIoN & INtErEst
$ 2,870,794
3%

otHEr Costs of opErAtIoNs
$ 16,047,663
18%

DIVIDENDs
$ 0
0%

rEINVEstED VALUE
$ 7,085,578
8%

ECoNomIC VALUE gENErAtED
$158,324,000
100%

sALArIEs
$ 112,287,000
71%

tAXEs
$ 10,623,000
7%

DEprECIAtIoN & INtErEst
$ 9,411,000
6%

otHEr Costs of opErAtIoNs
$ 12,234,000
8%

DIVIDENDs
$ 0
0%

rEINVEstED VALUE
$ 13,769,000
9%

ECoNomIC VALUE gENErAtED
$128,849,000
100%

sALArIEs
$ 84,044.000
65%

tAXEs
$ 4,987,000
4%

DEprECIAtIoN & INtErEst
$ 4,770,000
4%

otHEr Costs of opErAtIoNs
$ 27,119,000
21%

DIVIDENDs
$ 0
0%

rEINVEstED VALUE
$ 7,929,000
6%



CUstomEr’s sAtIsfACtIoN 12
BUsINEss

Globant	is	a	B2B	(business-to-business)	company,	
thus	 the	 opinions	 and	 positions	 of	 our	 customers	
regarding	 impacts	on	sustainability	are	key	 to	our	
management.	 They	 are	 not	 only	 a	 cornerstone	 of	
our	company,	but	they	constantly	pose	new	strate-
gic	challenges	inviting	us	to	grow	with	them.	In	this	
sense,	their	satisfaction	and	the	exchange	of	infor-
mation	are	critical	to	our	sustainable	development.	
Likewise,	any	negative	impact	on	these	aspects	may	
put	the	company	at	risk.	Therefore,	data	quality	and	
privacy	require	us	to	operate	at	levels	of	excellence.

The	organization	has	an	area	of	Quality	and	Con-
tinuous	 Improvement	 (QCI)	 that	maintains	 quality	
management	systems	based	on	ISO	9001	and	Ca-
pability	Maturity	Model	 Integration	 (CMMI),	 in	 ad-
dition	to	carrying	a	constant	measurement	of	cus-
tomer	satisfaction.

Regarding	security,	our	work	is	based	on	ISO	27001	
and	the	Content	Delivery	and	Security	Association	
(CDSA),	allowing	us	to	manage	the	highest	levels	of	
global	certification.

This	 aspect	 is	 handled	 through	 the	 maintenance	
of	both	quality	and	safety	certifications,	as	well	as	
through	 customer	 satisfaction	 indicators	 and	 the	
management	 of	 information	 security.	Moreover,	 in	
the	last	year	the	CDSA	certification	was	obtained.

During	2013,	51	incidents	related	to	security	were	
registered	 among	 all	 Globant	 offices	 around	 the	
world.	 None	 of	 them	 involved	 either	 unauthorized	
disclosure	of	information	or	direct	security	flaws	in	
Globant	infrastructure.

Most	 incidents	were	associated	with	lost	or	stolen	
mobile	devices	 inside	or	outside	Globant’s	offices.	
All	lost	or	stolen	items	were	encrypted	and	deleted	
remotely.

Furthermore,	the	total	of	possible	incidents	that	in-
cluded	an	apparent	transfer	of	information	outside	
Globant’s	 network	 were	 investigated	 and	 resulted	
negative.	Only	one	case	contained	loss	of	personal	
information	from	the	Glober	involved,	but	not	from	
the	client.

ApproACH mANAgEmENt pErformANCE
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0 0

2012 2013

CrItICAL sECUrItY INCIDENtsCErtIfICAtIoNs
Iso 9001:2008

Iso 27001

CDsA* 

CmmI*

Laminar, South Park, North Park (BA), Alfil 
Azul (LP), Tandil, Bahia Blanca, Capitalinas 
(CBA), Museion, Nordlink (Rosario),
Resistencia, Tucuman, Montevideo

South Park

North Park, Capitalinas (CBA), Montevideo

Sistemas Globales and IAHF

CoNsUmEr EXpErIENCE
gAmINg
BIg DAtA & HIgH pErformANCE
QUALItY ENgINEErINg
ENtErprIsE CoNsUmErIZAtIoN
UX & soCIAL
moBILE 
CLoUD CompUtINg & INfrAstrUCtUrE

2013 CUstomErs’
sAtIsfACtIoN sUrVEY

stUDIos

tArgEt
82/100 tArgEt

82/100

87.2
86.8

83.4

83.8
85.2

82.1

86.4

81.7

82.2
84.1

89

85
86.2

94.1

83.4

80.4

82/100

78.1
74.6

89.4

85.6

86.3

73.6

89.5 tArgEt

ND

82.3
2011

85.2
2012

84.6
2013

*  CDSA	(Content	Delivery	and	Security	Association);	CMMI	(Capability	Maturity	Model	Integration).
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Leveraging	 new	 technologies	 and	 trends	 makes	
Globant’s	difference.	Traditional	 IT	players	are	not	
prepared	 for	 this	 new	 reality.	 Globant	 is	 a	 unique	
player	because	it	combines	in	one	place	engineering	
design	and	 innovation.	For	 this	 reason,	one	of	 the	
main	distinguishing	characteristics	of	the	company	
is	the	innovation	of	its	processes	and	developments,	
which	is	also	one	of	the	most	valuable	assets	for	our	
customers	and	the	IT	community.

Our	goal	is	for	all	our	company	be	innovative	in	all	
its	actions,	processes	and	areas.	With	that	in	mind,	
from	 Globant	 Labs	 -	 the	 research	 and	 innovation	
laboratory	-	we	encourage	those	Globers,	who	wish	
to	explore	new	ideas	and	technologies.

In	addition,	we	have	been	organizing	Flip	Thinking 
events	for	the	past	two	years,	dealing	with	topics	re-
lated	to	creativity,	innovation	and	technology	led	by	
leaders	in	sciences,	arts	and	the	industry.

Moreover,	two	years	ago	the	area	of	Innovation	As	
a	Service	was	created,	working	transversely	across	
the	company,	providing	innovative	solutions	to	the	
problems	posed	by	customers.	Via	 crowdsourcing	
of	 ideas	with	Glober	 groups	 throughout	 the	 entire	
company,	we	can	leverage	the	technological	exper-
tise	and	knowledge	of	each	of	the	Studios.	This	en-
ables	us	to	provide	a	scalable,	fast	and	open	innova-
tive	service,	allowing	customers	to	turn	an	idea	into	
reality	in	a	fraction	of	the	time	it	would	take	them	to	
build	the	same	product	or	service	on	their	own.

Every	 year,	 opinion	 surveys	 are	 conducted	 among	
the	 different	 audiences	 with	 which	 Globant	 inter-
acts,	that	is	to	say,	customers,	Globers	and	the	com-
munity	in	general.

Trials	and	research	have	been	carried	out	in	Globant	
Labs	on	bioinformatics,	robotics,	augmented	reality,	
3D	printing	and	Computer	Vision.

Globant was included among the 
Top 10 most innovative companies 
in South America by Fast
Company.

ApproACH mANAgEmENt pErformANCE
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Some	of	the	projects	completed	in	2013	were:	

NEXT2YOU

App	 designed	 to	 provide	 a	 proximity	 platform	 within	 a	
community.

It	coordinates	carpooling	among	members	of	a	commu-
nity	that	that	use	the	same	route.	It	also	has	synchroniza-
tion	and	mobile	alert	support.

It	can	also	be	used	for	a	large	scope	of	data	analysis,	for	
example,	 information	about	what	part	of	town	there	are	
more	members	of	the	community	in,	or	in	case	of	disaster,	
to	know	whether	any	member	of	the	community	was	
affected,	etc.

PEOPLE TRACKER

First	internal	prototype	used	to	track	people	or	things.	It	
determines	objects	crossing	in	front	of	a	camera,	so	that	
whenever	an	object	crosses	that	line	in	any	direction,	it	is	
recorded.	Furthermore,	considering	the	direction	it	takes	
towards	the	camera	line,	the	counter	may	increase	or	de-
crease.

In	 the	 future	People	Tracker	will	have	different	kinds	of	
applications	such	as	capturing	human	interaction	within	
an	environment	and	collecting	statistical	information	like	
data	marketing,	 obtaining	 consumers’	 habits	 in	 stores,	
security	and	surveillance,	traffic	control	and	many	other	
uses.

TWEETIT

TweetIT	 is	 a	 Chrome	 extension	 that	 shows	 tweets	 in	
events,	conferences,	festivals,	workshops,	etc.,	offering	a	
great	opportunity	to	interact	with	the	audience.	This	ap-
plication	allows	selecting	the	length	of	time	(in	seconds)	
a	tweet	is	displayed,	showing	twitpics	and	filtering	tweets	
containing	words	from	a	preconfigured	“blacklist”.

FTE (Fast Title Editor)
Manipulating	information	from	a	DNA	sequence	to	make	
a	comparative	analysis	is	a	common	procedure	among	
biotechnology	 (biology,	 agronomy,	 medicine)	 research-
ers.	Manually	editing	 these	files	 is	a	waste	of	 time	and	
generates	many	errors.	We	have	developed	an	application	
for	automating	this	process	so	the	resulting	data	can	be	
used	in	phylogenetic	analysis	programs.
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View	the	video.

https://www.youtube.com/watch?v=C-fFFYKar1E
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Since	 its	 creation,	 Globant	 founders	 imagined	 a	
company	that	could	bring	skilled	 job	opportunities	
where	talent	is,	regardless	of	the	city	or	country.	The	
goal	 is	 to	make	 it	 possible	 for	 IT	 professionals	 to	
work	for	some	of	the	largest	companies	in	the	world	
and	 to	 be	 trained	 on	 the	 latest	 technologies	 and	
trends,	without	ever	leaving	their	hometown.

On	the	other	hand,	diversification	of	operations	en-
abled	the	company	to	enrich	the	organizational	cul-
ture,	build	more	sense	of	belonging	among	Globers,	
and	mitigate	risks.

The	company’s	growth	is	closely	linked	to	the	addi-
tion	of	new	Globers	and	the	creation	of	new	teams.	
Therefore,	the	areas	of	Recruiting	and	Staffing	are	a	
critical	part	of	Globant’s	operation	and	not	the	sup-
port	areas,	as	can	be	seen	in	other	companies.

In	regards	to	building	teams,	Globant	has	mastered	
a	unique	model	of	software	product	design	and	de-
velopment	 (also	 known	 as	 Agile	 Pod	 model)	 that	
combines	agility	and	maturity	to	drive	innovation.	It	
is	centered	on	finding	cost	efficiencies	through	pod	
maturity*,	 reflected	 in	 progressive	 and	 controlled	
profits	generated	in	productivity	and	quality.

During	 2013,	 over	 1300	 new	 Globers	 around	 the	
world	 joined	 the	 company,	 increasing	 the	 average	
seniority	of	the	company	and	expanding	geographi-
cal	diversification.

* The teams (or pods) harrness the talent of the 12 Studios dedicated to promote emerg-
ing technologies and market trends. The Studios provide a steady stream of talent to 
develop solutions that create high-level intellectual property for our clients.

17EmpLoYmENtBUsINEss
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Globant’s	business,	and	hence	its	sustainability	over	
time,	is	closely	related	to	the	people	involved.	.	The	
innovative	offer	and	professionalism	in	the	develop-
ment	and	delivery	of	products	is	entirely	embodied	
in	the	3236	Globers	that	make	up	the	company.

For	 this	 reason,	 through	the	Autonomy,	Excellence	
and	Purpose	pillars	we	conduct	 the	 strategic	ma-
nagement	of	this	work	team,		which	is	of	vital	impor-
tance	 in	 order	 to	 deepen	 understanding	 and	 build	
long-term	relationships	with	our	customers.	

	When	it	comes	to	the	long	term	and	healthy	growth	
of	a	company	as	well	as	an	entire	industry,	it’s	im-
portant	to	not	only	motivate	existing	talent,	but	also	
attract	 new	 talent.	 Globant	 accomplishes	 this	 by	
promoting	specialization	and	continuous	training:	

During	2013,	more	than	700	Globers	were	promoted	
and	78	modified	 their	 career,	 changing	 areas	 inter-
nally.	Besides,	training	hours	were	increased	by	23%

On	the	other	hand,	a	new	edition	of	U-Grow	program	
was	carried	out	 -	 this	 time	 in	 the	city	of	Cordoba	-	
where	14	new	Globers	completed	the	process	of	the-
oretical	and	practical	training	in	Web	UI	during	nearly	
three	months.	 U-Grow	 is	 a	 program	 through	which	
Globant	trains	students	in	the	first	years	of	college	in	
technologies,	processes,	work	methodologies	and	in-
terpersonal	skills,	with	the	aim	of	preparing	them	for	
future	employment	and	adding	talent	to	the	company,	
according	to	the	knowledge	and	skills	required	by	to-
day’s	market.

In	addition,	an	“Informatorio”	took	place	in	Resisten-
cia,	in	which	more	than	20	youngsters	were	trained.

Finally,	 in	2013,	an	agreement	with	Instituto	Tecno-
logico	de	Buenos	Aires	(ITBA)	was	signed,	by	which	
“Globant	Big	Data”	professorship	for	students	in	Com-
puter	 Engineering	 was	 developed,	 as	 well	 as	 three	
more	cooperation	agreements	with	other	educational	
institutions	in	Argentina.

Globers have the chance to choose which 
projects to participate in through  Open Posi-
tions (internal offer of positions in projects 
around the world).

People Career offers tools for self-learning, 
mentoring and attractive training options in 
line with new technologies and trends.

The Career Day is the time of year when 
Globers have the opportunity to outline their 
projected career within the company.

Globant offers internal and external training in 
the latest technologies. 

These instances, adding to performance 
evaluations and peer, senior and customer 
acknowledgements, complete the ongoing 
training plan of the company.

Premier League: Beyond seniority established 
in career development, Globers can hope to 
join the Premier League - Globers’ elite team 
(recognized as gurus) - whose mission is to 
foster innovation by cross-pollinating their 
knowledge on emerging technologies and 
market trends through our Studios and among 
our Globers.
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Following	the	last	Sustainability	Report,	the	need	to	
manage	diversity	within	the	company	and	to	gener-
ate	the	respective	management	processes	was	as-
sessed.

The	objective	 is	to	build	and	maintain	a	 labor	cul-
ture	free	from	any	kind	of	discrimination	allowing	all	
members	of	the	company	to	work	freely	and	in	an	
atmosphere	 that	 ensures	 equal	 opportunities	 and	
respect.

Not	only	is	it	based	on	the	organization’s	values,	but	
also	has	a	business	perspective	when	 it	comes	to	
recruiting	and	retaining	talented	people.	Some	so-
cial	and	cultural	beliefs	 regarding	gender	and	dis-
ability	issues	make	it	difficult	for	companies	to	de-
ploy	 their	maximum	capacity	 to	attract	and	 retain	
them.	 At	 Globant,	 diversity	 vision	means	 avoiding	
such	restrictions	seeking	mutual	benefits	for	the	or-
ganization	and	the	people.

During	2013,	we	conducted	a	training	program	for	
Recruiting	and	People	areas	in	order	to	begin	incor-
porating	 diversity	 management	 tools	 when	 hiring	
people,	and	to	accompany	them	in	their	insertion.

In	addition,	we	have	worked	with	Yeeeu	Company	
analyzing	the	offices	in	Buenos	Aires,	aiming	at	in-
corporating	people	with	disabilities.

Simultaneously,	Globant	became	a	member	of	Club	
de	Empresas	Comprometidas	con	 la	Discapacidad	
(Club	 of	 Companies	 Committed	 to	 Disability)	 of	
Buenos	Aires.

During	2013,	the	first	individuals	with	mobility	dis-
abilities	joined	the	company	and	the	bases	for	draft-
ing	a	diversity	policy	management	were	set.

However,	we	understand	that	these	are	only	the	first	
steps	and	much	remains	to	be	done	in	this	area.
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Autonomy,	excellence	and	purpose	are	the	three	pil-
lars	on	which	People	strategy	for	people	manage-
ment	 is	based.	These	pillars,	 together	with	 the	six	
values	set	forth	in	the	Manifesto,	aim	at	generating	
“Globant	culture,”	a	culture	whose	goal	is	to	promote	
a	space	where	Globers	can	develop	their	full	poten-
tial,	co-create	and	undertake	projects	internally.

Acting	 ethically,	 Thinking	 big,	 Innovating	 continu-
ously,	 Aiming	 for	 excellence,	 Being	 a	 team	 player	
and	Having	fun	at	work	are	the	six	values	on	which	
this	culture,	which	promotes	an	environment	of	in-
formal	work,	is	based	on	encouraging	peer	relation-
ship	and	fostering	good	performance.

On	 the	one	hand,	Globant	proposes	a	balance	be-
tween	work	and	family	life:	Extended	maternity	and	
paternity	 leave	are	offered,	 and	actions	 like	Fami-
ly	Day,	aim	at	keeping	a	balance	between	Glober’s	
work	and	their	families.

On	the	other	hand,	great	efforts	are	devoted	to	the	
promotion	of	healthy	living.	In	this	sense,	from	Glo-
bant	Healthy	program	several	initiatives	are	carried	
out	to	promote	a	healthy	lifestyle.

Efforts	 to	 achieve	 integration	 between	 work	 and	
Globers’	 personal	 life	 go	 much	 further	 and	 are	
aligned	with	the	“Globant	culture.”	For	example,		An-
nual	ski	trips,	surfing,	and	monthly	happy	hours	in		
all	sections	are	initiatives	aimed	at	maintaining	and	
enhancing	the	sense	of	belonging	and	internal	rela-
tionships.

In	2013,	we	carried	out	the	following	specific
programs:

Healthy	Week	 (all	 locations):	 From	 the	 9th	 to	 the	
20th	of	December,	various	activities	were	offered	to	
Globers	so	that	they	could	receive	some	advice	and	
take	appropriate	actions	to	improve	their	health	and	
boost	their	well-being:	

● Lectures on nutrition and hydration. 

● Skin care - sun protection.

● In Argentina, Skincheck: Skin check-up 
             with a dermatologist, one day at each
             site.

● Questionnaires on healthy living.

● Videos and information: skin care, 
               headaches, food. 

About	650	people	took	part	in	the	initiatives.	
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Medical	 checkup	 (Argentina):	 It	 helps	 detect	 the	
factors	that	pose	a	health	risk	and,	in	turn,	provides	
tools	 to	correct	 them	 in	order	 to	preserve	and	en-
hance	 life	quality	 through	 the	years.	During	2013,	
various	campaigns	were	made	per	site	and	Globers	
could	have	a	full	medical	checkup.

Participation:	680	people.	

Campaña	 Vacunación	 (Argentina):	 A	 vaccination	
campaign	against	influenza	was	carried	out	in	late	
May.

510	people	participated.

In	addition,	we	continued	providing	the	benefits	 in	
force	years	before	and	strived	to	extend	the	offer	to	
all	offices	in	the	region:

●									Premium medical coverage
●●									In company physician 
●●									Nutritionist 
●●								 Stretching workshop 
●●									Massage and fruit in the office
●●									Extended maternity / paternity leave 
●●									English classes 
●●									On-site hairdresser
●●									Music lessons in company
●●									G++ Benefit and Discount Program

HEALtHY
WEEK
650 pEopLE

VACCINAtIoN
CAmpAIgN 
510 pEopLE

mEDICAL
CHECKUp
680 pEopLE

http://communications.globant.com/Comm/CareerTD/Benefits/2013/healthyliving/medico/vacunacion.html
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Globant	is	an	actor	committed	to	the	cities	in	which	
it	 operates.	With	 the	 goal	 of	 including	 people,	 we	
seek	to	bring	technology	to	the	community	through	
our	 programs	 of	 social	 investment	 and	 corporate	
volunteering.
The	purpose	is	threefold:

In	2013,	we	continued	developing	TesteAR,	the	train-
ing	program	for	young	people	in	vulnerable	situation	
to	integrate	them	into	the	labor	market.	Its	purpose	
is	to	enhance	the	talent	pool	of	young	people	facing	
fewer	 job	opportunities,	 so	 that	 through	computer	
training	they	may	have	greater	possibilities	to	fit	the	
IT	market.	The	course	 is	oriented	 towards	manual	
testing	of	applications.

We	also	selected	social	projects	that	seek	to	create	
a	change	in	society,	thinking	and	developing	tech-
nological	solutions	suitable	 for	different	purposes.	
These	 initiatives	 are	 part	 of	 Globant	 Labs,	 the	 in-
novation	laboratory	where	Globers	experiment	with	
new	 technologies	 and	 trends.	 Thus,	 Globers	 can	
choose	to	participate	in	any	of	the	projects,	includ-
ing	sustainability	ones,	donating	their	time,	knowl-
edge	and	expertise	to	the	community.

Finally,	 we	 have	 conducted	 a	 schedule	 of	 activi-
ties	and	solidarity	actions	in	all	the	cities	where	we	
have	offices	to	help	handle	emergencies	near	where	
Globers	are.

TesteAR:	 In	 2013,	 we	 developed	 four	 courses	 in	
the	cities	of	Buenos	Aires	and	Rosario	in	which	60	
young	 people	 were	 trained	 in	 manual	 testing	 of	
applications.	It	was	also	the	year	of	acknowledge-
ments	from	the	United	States:	In	April,	Globant	was	
awarded	 the	 Foundation	 for	 the	 Future	 Award	 by	
Nearshore	Executive	Alliance	and	Nearshore	Ameri-
cas	for	the	development	of	TesteAR,	recognizing	it	
as	one	of	the	most	innovative	social	programs	with	
greater	impact	on	the	outsourcing	industry	in	Latin	
America.	Furthermore,	in	July,	Computerworld	Hon-
ors	 Program	 chose	 TesteAR	 as	 one	 of	 the	 recog-
nized	initiatives	of	2013,	in	the	Economic	Develop-
ment	category.

In	addition,	we	entered	an	alliance	with	Arbusta	so-
cial	innovation	company,	by	which	Globant	supports	
the	 institution	 and	 trains	 students,	 while	 Arbusta	
hires	its	graduates	according	to	its	needs.

Providing training and development opportu-
nities to young people, especially those who 
have fewer possibilities.

Bringing innovative technology solutions to 
organizations of civil society or the commu-
nity in general.

Developing assistance actions in emergen-
cies, involving Globers in place.
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TELETON URUGUAY
An	 application	 that	 centralized	 all	 donations	 for	 a	
foundation	on	a	mobile	device	in	Uruguay,	and	made	
it	possible	to	monitor	the	event	from	anywhere.

In	 addition,	 the	 application	 contained	 information	
on	the	history	and	work	of	Teleton	Foundation	in	the	
country,	which	could	be	shared	on	social	networks,	
thus	helping	 to	publicize	 the	 initiative	as	a	count-
down	was	 indicating	how	much	 time	was	 left	and	
how	much	had	been	raised.

NOBLEZAOBLIGA.COM
We	worked	on	the	improvement	and	regional	expan-
sion	of	 the	crowdfunding	platform	with	the	aim	of	
allowing	 more	 civil	 society	 organizations	 in	 Latin	
America	to	collect	money	safely	on	a	massive	scale.

CONTINUING FROM PREVIOUS 
YEARS
 

Cuando Llega: We	 continue	 supporting	 and	
improving	the	usability	of	this	application	for	
mobile	 devices	 that	 allows	 users	 of	 public	
transport	 in	 the	city	of	Rosario	 to	know	 the	
number	of	minutes	until	the	next	bus	reaches	
the	stop	where	they	are	waiting.	This	applica-
tion	already	has	over	19,000	users	per	day. 
 
Antarctica: The	software	development	for	the	
Air	Force	to	improve	the	efficiency	and	man-
agement	of	infrastructure,	and	the	interaction	
between	 teams	and	managers	 of	Marambio	
Base,	 was	 completed.	 This	 application	 im-
proved	the	cooperation	and	the	 level	of	ser-
vice	 that	 Argentine	 Air	 Force	 provides	 the	
team	of	scientists	working	today	at	the	base,	
propelling	its	impressive	work	worldwide.

Volunteering:	This	year	four	global	campaigns	
were	conducted	with	the	participation	of	over	
300	 Globers.	 Furthermore,	 emergency	 spe-
cific	needs	were	addressed,	such	as	the	flood	
in	the	city	of	La	Plata,	the	first	days	of	April.	

  TECHNOLOGY FOR THE COMMUNITY

In	2013,	the	impact	on	the	community	was	
greater	than	previous	years	because	all	the	
projects	in	which	we	had	worked	were	com-
pleted	and	put	into	production.	The	follow-
ing	are	available	to	the	public	today,	and	are	
widely	accepted:

SONIGRAMA
It	 is	 a	 game	 developed	 for	 Asociacion	 de	 Sindrome	 de	
Down	Argentina	(ASDRA)	seeking	to	stimulate	visual	and	
auditory	attention	in	children.	With	very	eye-catching	and	
entertaining	scenarios	and	photographs,	 the	child	must	
hear	the	sound	and	click	the	image	associated	with	it.	By	
correctly	relating	sound	to	image,	the	level	is	completed.

The	completion	of	this	application	is	part	of	a	larger	proj-
ect	that	seeks	to	revolutionize	the	way	to	stimulate	chil-
dren	with	disabilities	through	technology.
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sUCCEssfULLY CompLEtED AND ArE 

ALrEADY BEINg UsED BY

tHE CommUNItY.
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proJECt ImpACt oN tHE
CommUNItY*

BUENos AIrEs

CorDoBA

rosArIo

LA pLAtA

tANDIL

BAHIA  BLANCA

trAININg progrAms / 
DEVELopmENts / VoLUNtEErINg

VoLUNtEErINg

VoLUNtEErINg

trAININg progrAms /
VoLUNtEErINg

trAININg progrAms /
VoLUNtEErINg

VErY HIgH

LoW

HIgH

LoW

HIgH

ImpACt AssEssmENt

rEsIstENCIA

tUCUmAN

UrUgUAY

CoLomBIA

BrAZIL

UsA

trAININg 
progrAms

VoLUNtEErINg

VoLUNtEErINg

VoLUNtEErINg

VoLUNtEErINgCoACHINg /
VoLUNtEErINg

AVEr.

LoW

VErY LoW

LoW

LoW

DEVELopmENts / 
VoLUNtEErINgAVEr.

LoW

*  The	cities	where	Globant	has	a	significant	presence	are	taken	into	account.

pArtICIpAtIoN IN
tHE CommUNItY

100%

30%

80%

60%

20%

10%

80%

20%

30%

55%

20%

20%
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INtEgrItY

ApproACH mANAgEmENt

The	role	Globant	plays	in	local	communities	where	it	
operates	creates	a	very	positive	impact	in	terms	of	
creating	work	culture.	Similarly,	our	behavior	must	
accompany	this	positive	impact,	always	seeking	to	
achieve	the	highest	standards.

Globant’s	magnitude	 as	 a	 global	 company	makes	
this	aspect	materialize	in	order	to	have	good		sus-
tainable	management.

We	have	adopted	three	key	principles	for	managing	
this	aspect,	from	the	risk,	integrity	and	commitment	
to	sustainability	standpoint:

Risk management and USSarbanes-Oxley Act: 
Risk management processes characterize all 
organizations with operations at global scale. 
Globant adopted the risk management frame-
work of US Sarbanes-Oxley Act (SOX). These 
processes involve risk control in accounting, 
budgetary control, information technology, 
purchasing, accounts payable, invoicing 
and accounts receivable, taxes, cash flow 
and financial management, travel expenses 
and transfers, payroll, fixed assets, funding 
mechanisms (loans) and mergers and acquisi-
tions, as well as entity level controls.
Thus, we have risk management processes 
that reach all significant operations and 
during their deployment, the corresponding 
training mechanisms for the involved  parties.
 

Ethics Code and reporting mechanisms: The 
anonymous reporting (under implementation) 
is one of the most effective mechanisms for 
detecting irregularities in commercial pro-
cesses as well as in relations with third parties 
or ethical behavior according to organiza-
tional standards.

Adherence to the ten principles of the Global 
Compact of the United Nations.

11

22

33



pErformANCE INDICAtors
In	order	to	check	our	performance	we	continuously	
verify	the	implementation	of	management	systems,	
through	 regular	 controls	 and	 the	 receipt	 and	han-
dling	related	to	reporting	mechanisms.
 
In	addition,	we	provided	the	Sustainability	area	with	
the	necessary	capabilities	to	manage	the	ten	prin-
ciples	of	the	Global	Compact	and	communicate	our	
progress	annually.

See	Communication	on	progress
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2011 2012 2013

UsD  0

UsD  0

USD  0

USD  0

USD  0

USD  0

moNEtArY VALUE of sIgNIfICANt fINEs for NoN-Com-
pLIANCE WItH LAW AND rEgULAtIoNs CoNCErNINg tHE 
proVIsIoN AND UsE of proDUCts AND sErVICEs

moNEtArY VALUE of sIgNIfICANt fINEs AND NUmBEr of 
NoN-moNEtArY sANCtIoNs for NoN-CompLIANCE WItH 
LAW AND rEgULAtIoNs 

INDICAtor

POLICE

SPECIALIN tHE LAst tHrEE YEArs,
tHE moNEtArY VALUE of fINEs for 
NoN-CompLIANCE WItH rEgULAtIoNs 
rELAtED to tHE proVIsIoN AND UsE of 
proDUCts AND sErVICEs As WELL As  
NoN-CompLIANCE WItH LEgIsLAtIoN 
AND rEgULAtIoNs IN forCE, WAs NIL.

http://unglobalcompact.org/COPs/learner/45181
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INtEgrItY

ApproACH mANAgEmENt

When	consulting	stakeholders,	our	customers	 told	
us	one	of	their	greatest	worries	was	environmental	
care,	 and	 expected	Globant	 to	work	 proactively	 in	
this	regard.

Although	 our	 operations	 have	 no	 significant	 envi-
ronmental	 impact,	 we	 are	 part	 of	 the	 value	 chain	
of	 companies	 for	which	 the	 environmental	 aspect	
is	critical	when	 it	 comes	 to	managing	sustainable	
development.	 Thus,	we	 have	 considered	 the	envi-
ronmental impact of our services and transport as	
material	issues.

Fulfilling	our	mission	as	an	organization	requires	not	
only	the	creation	of	innovative	software	products	for	
global	audiences,	but	also	natural	capital	care,	miti-
gating	the	impact	generated	by	the	operation	to	the	
fullest	extent	possible.

From	our	evaluation,	it	arises	that	the	greatest	en-
vironmental	impact	is	mainly	derived	from	two	fac-
tors:

In	2012’s	report,	we	anticipated	we	would	manage	
to	 reduce	 our	 carbon	 footprint	 and	 implement	 an	
environmental	management	system.	The	latter	ob-
jective	was	postponed	to	prioritize	scaling	down	the	
carbon	footprint.

During	2013,	we	cut	down	our	energy	consumption	
in	the	larger	offices	of	the	company	and	even	kept	
the	 same	percentages	 of	 consumption	 per	 capita,	
despite	the	increased	workload.

For	 2014,	we	 are	 evaluating	 the	 addition	 of	 other	
variables	to	achieve	a	more	rigorous	measurement	
of	our	footprint.

Our energy consumption (impact of our 
services).

Globers’ transfers (transport), particularly 
long-haul flights.

pErformANCE

Energy saving inter-site competition: During 2013, we held 
the first contest of inter-site energy saving by which each of 
the different development centers compete with each other 
to see which could further decrease the energy consumption 
proportionally comparing the results with the same con-
sumption last year.
This initiative, which achieved recognition as an innovative 
practice by the Government of the City of Buenos Aires,

not only sought to reduce the energy consumption of the 
offices, but to raise awareness of its care among the 3,000 
Globers that are part of the company.
The winners of the year were the offices of Resistencia 
(province of Chaco, Argentina) and Rosario (province of 
Santa Fe, Argentina), which managed to decrease consum-
tion by 40% per quarter.
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CoUNtrY ENErgY
CoNsUmptIoN

[MWHR]

NAtIoNAL EmIsIoN
fACtor

 [CO2 E/MWHR]

(Co2-EQ)  
EmIssIoN\s  

[T CO2 E]

stAff EQUIVALENt EmIsIoNs
pEr CApItA

[T CO2 E/Person]

ENErgY CoNsUmptIoN

ArgENtINA
CoLomBIA
UrUgUAY
BrAZIL

2012’s totAL EmIssIoNs 

3,632.90
179.32
357.21
37.89

4,207.32

1,932.705 
48,704

235,758
9,094 

2,226.261

0.848
0.213

0.649
0.168

0.761 

0.532   (1)
0.2716  (2)
0.660  (3)
0.240  (4)

2280
229
363
54

2926

2012’s	emission	factor	data.	2013’s	emission	factor	has	not	yet	
been	published	by	the	Secretariat	of	Energy	

2009’s	emission	data.	 	Last	official	value	published	
(Ministry	of	Mines	and	Energy)

Projection	for	2012.	CDM-Executive	Board’s	
study	

2010’s	conversion	factor(1) (2) (3) (4)

2012 / 2013 ANNUAL groWtH2011 – 2013 CompArIsoN of INDIrECt 
EmIssIoNs (sCopE 2) 

sCopE 3 EmIssIoNs 
AIr trAVEL (5) ENErgY sAVINgs

ArgENtINA totAL EmssIoNs   [T CO2 E]

totAL EmssIoNs pEr CApItA  [Kg CO2/Year]

NUmBEr of fLIgHts
AVErAgE DIstANCE trAVELLED   [Km/Flight]

gEI totAL EmIsssIoNsH   [T CO2 E/Year]

sErVEr
VIrtUALIZAtIoN
DAtA CENtErs

20 to 1 35 to 1 30 to 1*

9.5 KVA  CLEAr
15 KVA LEVEL 3

619.85
334.21

1570.12
830.31

1735
11,472.71 
2399.6

1932.70
847.68

2159
9536.00

2482.0

362.590                   58.50%
17.37                         5.20%

It	is	considered	that	for	every	flight	only	a	passenger	travels.	Mobile	Combustion	GHG	Emissions	calculation	tool	-	V	
2.0	was	used	for	calculations										

The	decrease	vs.	2012	was	due	to	the	incorporation	of	new	offices(5) *

2011 2012

2012 2011 2012 2013

2013

2013



ApproACH mANAgEmENt

Entrepreneurship	is	the	origin	and	spirit	of	the	com-
pany.	It	is	what	gives	us	significance	and	scale.	The	
entrepreneurial	 ecosystem	 provides	 growth	 pros-
pects	 and	 other	 successful	 projects	 that	 work	 as	
examples	and	source	of	inspiration.

Eleven	years	 later,	Globant	continues	 to	be	an	ex-
ample		and	inspiration	for	many	startups	that	have	
the	potential	to	become	job,	innovation	and	wealth	
generators.

From	the	outset,	 the	founders	understood	that	the	
company	 could	 not	 grow	 alone,	 isolated	 from	 the	
entire	 technology	 ecosystem,	 and	 that	 the	 global	
sector	growth	would	collaborate	with	the	exponen-
tial	development	of	the	company.

Through	 its	 active	 participation	 in	 the	 Endeavor	
Foundation	 and	 via	 other	 activities	 and	 organiza-
tions,	Globant	promotes	entrepreneurship	and	is	an	
example	representing	a	sector	striving	to	make	its	
way	in	the	region.

	Globant	founders	and	the	whole	Top	Management	
in	general	carry	out	project	mentoring,	provide	ad-
vice	to	startups,	participate	in	discussions	and	con-
duct	lectures	and	presentations	worldwide.

At	Globant,	we	receive	university	students	monthly	
from	all	over	the	world	and	we	support	contests	to	
encourage	 innovation	and	 reward	 the	best	 endea-
vors.

In	2013,	we	supported	 Impactec	contest	with	So-
cialLab	and	the	Government	of	the	City	of	Buenos	
Aires,	by	which	20	finalist	projects	were	accompa-
nied	 through	 counseling	 and	 brainstorming	 ses-
sions.	 The	 three	 finalists	were	 awarded	with	 seed	
capital	and	the	winning	project	was	granted	a	schol-
arship	at	Singularity	University.

In	addition,	 throughout	 the	year,	 the	Top	Manage-
ment	 of	 the	 company	 donated	 hundreds	 of	 hours	
to	 support	 the	 sector	 entrepreneurial	 ecosystem	
through	the	Endeavor	Foundation	and	other	organi-
zations.

Finally,	 we	 received	 visits	 from	 universities	 and	
schools	 during	2013,	 in	which	 the	 entrepreneurial	
gene	was	promoted	and	our	testimonial	was	told.

  

pErformANCE

33ENtrEprENEUrsHIp  INtEgrItY               
    BUsINEss
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UNIVErsItY VIsIts

NUmBEr of VIsIts 
pArtICIpANts

16
240

24
360

2012 2013

Beyond	the	number	of	lectures	given	to	university	students,	until	2013	there	are	
no	indicators	of	this	issue,	which	leads	us	to	reconsider	our	2014	management	
processes	in	this	matter	of	great	importance	for	the	company’s	sustainability.	

+200 
           top mANAgEmENt      
           pro BoNo HoUrs 
           DUrINg 2013.



enfoque GESTION

The	 implementation	of	such	dialogue	 is	generated	
directly	with	all	government	agencies,	but	also	from	
organizations	 that	 bring	 together	 various	 stake-
holders:	Globant	occupies	a	Vice-Presidency	at	the	
Chamber	 of	 Software	 and	 Computer	 Services	 of	
Argentina	(CESSI),	which	in	turn	represents	Argen-
tina	 in	WITSA	 (World	 Information	 Technology	 and	
Services	Alliance),	an	international	association	that	
includes	more	than	90%	of	the	computer	market	in	
the	world,	and	in	ALETI	(Information	Technology	&	
Communication	 Federation	 for	 Latin	 America,	 the	
Caribbean,	Spain	and	Portugal).

It	is	also	part	of	the	Uruguayan	Chamber	of	Software,	
CEPIT,	 Buenos	Aires	 IT	Cluster,	 Rosario	 IT	Cluster,	
Argencon,	Endeavor,	ADVA	and	AMCHAM.

DESEMPENOApproACH mANAgEmENt

Globant	 has	 the	 vocation	 to	 lead	 a	 technological	
revolution	from	Latin	America	to	the	world	and,	10	
years	after	its	creation,	it	managed	to	be	a	signifi-
cant	player	in	the	sector	and	in	business	in	general.	
Facilitating	the	creation	of	new	businesses	and	pro-
moting	work	 culture	 and	 entrepreneurship	 are	 the	
cornerstones	of	the	dialogue	and	articulation	gener-
ated	with	the	public	sector.

In	2013,	we	worked	with	CESSI	and	 the	Argentine	
Secretariat	of	Industry	to	secure	the	signature	of	the	
project	to	promote	the	software	industry,	in	order	to	
apply	Act	26692,	enacted	in	August	2011.

To	 date,	 there	 are	 over	 300	 companies	 promoted	
and	 once	 Act	 26692	 becomes	 operational,	 new	
companies	will	enter	the	Promotion	Scheme,	under	
these	new	parameters.

pErformANCE

38PARTICIPACION  EN  POLITICAS  PUBLICAS 35sECtor AND rEgIoN EmpoWErmENt +INtEgrItY               
    BUsINEss
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otHEr INDICAtors rEQUIrED BY grI-g4

Until the closing date of this report, no collective bargaining agreements representative of 
the industry activities were identified in any country in which Globant operates.

No significant changes have taken place during 2013 regarding size, structure, equity 
ownership or supply chain organization, beyond those indicated in G4-10.
 
Globant is a signatory of the Global Compact of the United Nations through its firm IAFH. 
The principles of the Global Compact of the United Nations are applied to the whole orga-
nization, and the progress reporting communication is made on behalf of Globant.
 
The organization supply chain can be conceptualized as follows.

The total value of contributions to organizations in the form 
of of memberships and donations (the organization has not 
made contributions to political parties) is USD 60,355. 

There has been no need to apply the Precautionary Prin-
ciple, under the analysis of the company’s impacts and the 
matters covered by this principle.

An idea of the relative weight of suppliers in the organiza-
tion can be seen in the table below:

ENgINEErINg
CoLLEgEs

gLoBANt

CUstomEr tHoUsANDs of pEopLE

DEsIgN CoLLEgEs

sUppLIErs

tALENt INNoVAtIVE softWArE INNoVAtIVE softWArE

pHYsICAL sUpport

tALENt

sUppLIErs

sUppLIErs totAL
mAIN sUppLIErs
CrItICAL sUppLIErs
It AND rELAtED sUppLIErs
ANNUAL DIstrIBUtED AmoUNt

628
117
9

65
 UsD 23,989,990.69

2013



Development of an assessment format to 
evaluate in two dimensions (the impact on 
stakeholders and Globant’s influence in that 
regard) each of the topics identified by GRI G4 
on a 1-4 scale 

Preparation of a materiality analysis by each 
member of the Sustainability Council

Joint assessment and harmonization of iden-
tified issues

Result compilation and validation by the Sus-
tainability Board

Result validation by the Board of Directors

mAtErIAL AspECts AND CoVErAgE  

In preparing this report, we conducted a Materiality 
Analysis, according to the recommendations of GRI 
G4 GUIDELINES, following this process: 

All	 legal	 entities	 identified	 in	 the	 section	 “Profile”	
were	covered	by	this	process.

The	 participation	 of	 stakeholders	 was	 ensured	 by	
the	constitution	of	the	Sustainability	Council.	How-
ever,	we	 understand	 that	 this	 practice	 is	 initial	 as	
the	 process	 should	 be	 enriched	 either	 ensuring	 a	
Council	enlargement	in	order	to	include	other	inter-
est	groups	or	establishing	a	mechanism	for	direct	
consultation	with	these	groups.

For	 this	 report,	 we	 directly	 inquired	 employees,	
customers	and	directors	/	managers.	Stakeholders	
such	as	Government,	industry,	suppliers	and	media	
were	 indirectly	 consulted	 through	 the	 appropriate	
functional	areas.

As	a	result	of	this	process,	we	could	make	up	the	list	
of	material	aspects,	which	is	below.

These	aspects	are	described	in	this	report	through	
management	approaches	and	performance	indica-
tors.	The	aspects	of	intermediate	consideration	are	
handled	at	Board	 level	 and	 some	of	 them	are	de-
scribed	in	this	report.

Non-material	 aspects	 are	 not	 part	 of	 this	 report,	
except	for	greenhouse	gas	measurements	(marked	
with	*),	which	are	relevant	to	stakeholders.

37



The	 issues	 identified	as	material	can	
have	impact	inside	or	outside	the	or-
ganization.	 The	 following	 table	 ex-
plains	the	degree	of	internal	/	external	
impact	 and	 the	 limitations	 that	 the	
company	may	have	to	influence	exter-
nally.

Regarding	 restatements	 or	 changes	
in	methods	of	calculation,	there	have	
been	 no	material	 changes	with	 rela-
tion	to	the	previous	report,	except	for	
those	mergers	 indicated	 and	 the	 in-
clusion	of	the	air	transportation	foot-
print	estimate.
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gLoBANt’s INfLUENCE oN EACH AspECt                   - +

mArKEt prEsENCE / INDIrECt ECoNomIC 
ImpACts / trAININg AND EDUCAtIoN / 
sECtor spECIfIC rEgULAtIoN
CompLIANCE / ENtrEprENEUrIsm 

 INtEgrAtIoN of fAmILY-pErsoNAL LIfE / frEEDom of 
AssoCIAtIoN AND CoLLECtIVE BArgAININg / DIspUtE 
rEsoLUtIoN mECHANIsms rEgArDINg Hr  

INVEstmENt oN Hr / Hr AssEssmENt /
fAIr CompEtItIoN /
HIrINg prACtICEs / ENErgY /
trANsport ImpACt

ANtI-CorrUptIoN / LEgAL-rEgULAtorY CompLIANCE / 
sUppLIErs’ EVALUAtIoN rEgArDINg soCIAL ImpACts 
/ DIspUtE rEsoLUtIoN mECHANIsms rEgArDINg 
soCIAL mAttErs / LABor HEALtH AND sAfEtY /
 DIVErsItY AND EQUAL opportUNItIEs / EQUAL 
pAYmENt for mEN AND WomEN / No DIsCrImINAtIoN

LABor rELAtIoNs AND LABor
DIspUtE rEsoLUtIoN mECHANIsms

pUrCHAsINg prACtICEs / grEENHoUsE
gAs EmIssIoNs / EffLUENts AND WAstE /
ENVIroNmENtAL ImpACts of pErformANCE /
ENVIroNmENtAL LEgAL CompLIANCE /
sUppLIEr’s EVALUAtIoN of WorK prACtICEs 

mAtErIALs UsED / WAtEr / BIoDIVErsItY / sUppLIErs’ 
ENVIroNmENtAL EVALUAtIoN / ENVIroNmENtAL DIspUtE 
rEsoLUtIoN mECHANIsms / CHILD LABor / forCED 
LABor / sECUrItY stAff: Hr trAININg / INDIgENoUs 
popULAtIoNs rIgHts / CUstomEr’s HEALtH AND sAfEtY / 
proDUCt AND sErVICE LABELLINg

profEssIoNAL CArEEr DEVELopmENt

mArKEtINg
CommUNICAtIoNs

pArtICIpAtIoN IN pUBLIC 
poLICIEs / INNoVAtIoN

rEfErENCEs
        mAtErIAL AspECts
        AspECts of INtErmEDIAtE CoNsIDErAtIóN
        NoN-mAtErIAL AspECts

ECoNomIC pErformANCE /
EmpLoYmENt rELAtIoNsHIp WItH
LoCAL CommUNItIEs / CUstomEr’s 
prIVACY / CUstomEr’s sAtIsfACtIoN
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mAtErIAL AspECt INtErNALLY EXtErNALLY 2013 rEport, CHANgEsLImItAtIoNs to gEt EXtErNAL ImpACt AND Af-
fECtED stAKEHoLDErs

mArKEt BEHAVIor AND EXCHANgE rAtE. 
of INtErEst to opErAtIoNAL CApItAL sUppLIErs.

mArKEt BEHAVIor AND EXCHANgE rAtE..
of INtErEst to CoLLEgE stUDENts.

of INtErEst to pEopLE LINKED to tECHNoLogY JoBs IN LoCAtIoNs 
of opErAtIoN.

tHEsE tWo AspECts ArE DEALt WItH JoINtLY. tHEIr ImpACt Is INtErNALLY               
AND EXtErNALLY HIgH As It AffECts BUsINEss CoNtINUItY.

tHE It INDUstrY Is A foCUs INDUstrY for tHE goVErNmENts of tHE CoUNtrIEs  
WHErE gLoBANt opErAtEs. tHE promotIoN of INDUstrY Is AN ImportANt               
AspECt. 
 
 
INNoVAtIoN Is A KEY proCEss to tHE orgANIZAtIoN strAtEgY.

gLoBANt Is sEEKINg to BEComE AN EmpLoYmENt roLE moDEL. tHIs ImpACts oN 
EmpLoYEEs AND to A LEssEr EXtENt tHE LABor mArKEt IN tHE INDUstrY.

gLoBANt Is Not pArt of tHE prImArY tIErs of tECHNoLogY CompANIEs BUt HAs 
stroNg LEADErsHIp IN LAtIN AmErICA.

tHE ECosYstEm of CompANIEs LINKED to gLoBANt sHApEs tHE It INDUstrY IN LAtIN 
AmErICA. tHE INDUstrY LooKs Up to gLoBANt As A roLE moDEL.

tHE INNoVAtIVE AND ENtrEprENEUrIAL CHALLENgEs AND tHE CompANY’s gLoBAL 
profILE CANNot BE ADDrEssED WItHoUt HIgH LEVELs of pErformANCE IN EmpLoY-
EEs. IN ADDItIoN, tHIs mAKEs of gLoBANt AN AttrACtIVE CompANY to WorK for.
 
tHE INDUstrY Is ENCoUrAgED IN CErtAIN CoUNtrIEs of opErAtIoN, tHUs rEgULA-
tIoN CompLIANCE Is KEY.

tHIs Is ANotHEr KEY proCEss IN tHE strAtEgY of tHE orgANIZAtIoN AND CAN 
potENtIALLY gENErAtE NEW VENtUrEs.

tHIs AspECt WAs INCLUDED As mAtErIAL formINg pArt of tHE proCEss of 
CUstomErs’ ENgAgEmENt AmoNg stAKEHoLDEr groUps

HIgH

AVEr.

-

HIgH

AVEr.

HIgH

HIgH

AVEr.

-

HIgH

AVEr.

HIgH

-

HIgH

AVEr.

AVEr.

HIgH

AVEr.

-

LoW

LoW

AVEr.

LoW

-

AVEr.

AVEr.

ADDrEssED IN 2012 rEport

 ADDrEssED IN 2012 rEport 

ADDrEssED IN 2012 rEport 

ADDrEssED IN 2012 rEport 

ADDrEssED IN 2012 rEport 

ADDrEssED IN 2012 rEport

ADDrEssED IN 2012 rEport 

ADDrEssED IN 2012 rEport 

ADDrEssED IN 2012 rEport 

ADDrEssED IN 2012 rEport 

ADDrEssED IN 2012 rEport 

ADDrEssED IN 2012 rEport 
pArtIALLY ADDrEssED IN

2012 rEport

ECoNomIC pErformANCE

EmpLoYmENt

rELAtIoNsHIp WItH LoCAL
CommUNItIEs

CUstomEr prIVACY /
CUstomEr’s sAtIsfACtIoN

pArtICIpAtIoN IN pUBLIC    
poLICIEs 

INNoVAtIoN

profEssIoNAL CArEEr             
DEVELopmENt

mArKEt prEsENCE

INDIrECt ECoNomIC ImpACts

trAININg & EDUCAtIoN

sECtor rEgULAtIoN                 
CompLIANCE

ENtrEprENEUrIsm

grEENHoUsE gAs                                
EmIssIoNs



stAKEHoLDErs’ pArtICIpAtIoN 

INTEREST GROUPS LINKED TO THE 
ORGANIZATION 
The	process	of	stakeholders’	involvement	is	continu-
ous	throughout	the	year,	and	feeds	what	is	described	
in	the	materiality	analysis	carried	out	by	the	Sustain-
ability	Council.	Some	groups	of	specific	interest	as	
employees,	 customers	 and	 directors	 /	 managers	
were	especially	contacted	 for	 the	validation	of	as-
pects	included	in	this	report.

Stakeholder	selection	is	also	part	of	the	agenda	of	
the	Sustainability	Council,	which	has	the	role	of	in-
terpreting	 the	 corporate	 strategy	 in	 the	 context	 of	
sustainability	and	feeding	back	the	Board	of	Direc-
tors.

The	stakeholders	linked	to	the	organization	are:

Customers:	 American	 Express,	 Bally	 Technologies,	
BBVA,	 Cars.com,	 CISCO,	 Coca-Cola,	 EA,	 Embraer,	
EMC,	GREE,	JWT,	lastminute.com,	LinkedIn,	Mercado	
Libre,	Mind	Candy,	MoneyGram,	National	Geographic	
Channel,	NYSE	Euronext,	Orbitz,	PR	Newswire,	Sa-
bre,	Travelocity,	Viajanet,	Zynga,	among	others.

Government:	Government	of	Argentina,	Government	
of	the	City	of	Buenos	Aires,	Provincial	Governments

(Buenos	Aires,	Chaco,	Tucuman,	Santa	Fe	and	Cor-
doba	 provinces);	 Municipalities	 of	 Tandil,	 Bahia	
Blanca	 and	 Mar	 del	 Plata.	 Municipal	 Government	
of	Montevideo	(Uruguay),	Bogota	and	Medellin	(Co-
lombia).

Chambers of Commerce:	 CESSI,	 CEPIT,	 Rosario	
Technological	Cluster,	Cordoba	Technological	Clus-
ter,		AMCHAM,	IDEA,	ACDE,	AEA,	among	others.

Civil society organizations:	 Buenos	 Aires:	 Desarr-
ollar	Foundation,	NoblezaObliga,	Centro	Metropoli-
tano	de	Diseño,	Equidad	Foundation,	Caacupe	NGO,	
Garrahan	Foundation,	Ntra.	Sra.	de	Caacupe	Parish	
Church,	Sadosky	Foundation,	ASDRA,	TECHO,	Afa-
sia	 Foundation,	 Nosotros	 Foundation,	 Comunidad	
IT,	 Nochebuenaparatodos	 Foundation,	 Conciencia	
Association.	Cordoba:	Blood	Bank	of	Cordoba,	180	
Foundation,	Si	 Foundation,	Soles	Foundation,	Cor-
doba	Mejora	Foundation,	 Latas	 a	 la	Obra	Founda-
tion,	 Nochebuenaparatodos	 Foundation.	 La	 Plata:	
Caritas,	 TECHO,	 Food	 Bank,	 Tiflos,	 Child	 Day	 Care	
Center.	Tandil:	Ramon	Santamarina	Hospital.		Resis-
tencia:	 	Hemotherapy	Center	of	Resistencia.	Bahia	
Blanca:	Nochebuenaparatodos	Foundation,	Techni-
cal	School	No	2.	Rosario:	Encuentro	Civil	Associa-
tion,	MoveRSE,	 Nochebuenaparatodos	 Foundation.	
Tucuman:	Santa	Rita	Home,	Universidad	del	Norte	
Santo	 Tomas	 de	 Aquino,	 National	 Technological	
University.	Bogota:	Alejandrito	Corazon	Foundation.	
Brazil:	 Post	 Office.	 Montevideo:	 Teleton	 Uruguay,	
Hemotherapy	Center.

Universities and educational institutions:	 Austral,	
UBA,	UCA,	ITBA,	UCEMA,	UADE,	IAE,	UCES,	
Bologna	 University,	 Palermo	 University,	 Belgrano	
University,	UTN,	CONICET,	ORT	Montevideo,	Los	Ro-
bles	School,		Dialogos	School.

Media:	 La	 Nacion,	 Clarin,	 Pagina	 12,	 Cronica,	 El	
Cronista,	BAE,	Ambito	Financiero,	Perfil,	Information	
Technology,	Canal.AR,	Canal	13,	Telefe,	Canal	Metro,	
Canal	7,	Tiempo	Argentino.

Some	 issues	 that	 have	 influenced	 the	 materiality	
analysis	 emerged	 directly	 from	 stakeholders.	 The	
most	important	issues	of	this	process	are	detailed	in	
the	table	below:
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 stAKEHoLDErs IssUE rAIsED trEAtmENt

gLoBAL CUstomErs IN DEVELopED
ECoNomIEs 

CommUNItY rEfErENts rEgArDINg
prIVAtE soCIAL INVEstmENt

gLoBErs IN ArgENtINA

tHE NEED to pAY AttENtIoN to ENVIroNmENtAL
IssUEs, pArtICULArLY to EmIssIoNs

tHE NEED to BroADEN tEstEAr ImpACt

A grEAtEr INVoLVEmENt WItH UNIVErsItIEs
sUpportINg mANAgEmENt AND BUILDINg of
soCIAL CApItAL

INCLUsIoN of AIr trAVEL EmIssIoNs.
DEVELopmENt of EmIssIoN CompENsAtIoN 
mECHANIsms. stroNg AWArENEss CAmpAIgN 
IN ALL gLoBANt offICEs WItH mEAsUrABLE 
rEsULts

CoopErAtIoN AgrEEmENt WItH ArBUstA 
soCIAL ENtErprIsE

IN 2013, tHE CoopErAtIoN AgrEEmENt WItH 
ItBA CoNtINUED AND otHEr AgrEEmENts WErE 
sIgNED WItH somE UNIVErsItIEs WItHIN tHE 
CoUNtrY 



otHEr CommIttEEs 

It is responsible for the appointment,
compensation, retention, monitoring and 
evaluation of our independent auditors, their 
work and opinions.

It controls the rotation of the auditors’ 
partners over our team pursuant to Law.

It examines the financial statements, our 
accounting policies and critical estimates.

It oversees the adequacy of our accounting 
and financial control.
 
It reviews and approves all transactions with 
related parties.

It establishes and oversees procedures for 
complaint receipt, retention and treatment 
regarding accounting, internal controls or 
auditing matters, and oversees the implemen-
tation, enforcement and remedial measures 
under our code of conduct.

To identify qualified individuals to become 
directors and recommend the nominees to the 
Board.

To develop and recommend the criteria for 
selecting candidates to the Board and exam-
ine the qualities of each member.

To recommend applicable corporate gover-
nance guidelines and oversee the evaluations 
of the Board and of each committee.

To review and approve corporate goals and 
objectives relating to the remuneration of in-
dependent Board members, the CEO, and other 
members of senior management.

To evaluate the performance of the CEO and 
other members of senior management in the 
light of those goals and objectives. Based on 
this evaluation, the committee determines and 
approves the CEO’s remuneration and recom-
mends the Board on the proposed  compensa-
tion of the other members of senior manage-
ment.

To manage the issuance of the ordinary share 
option and other benefits to members of 
senior management and directors under our 
compensation plans.

To review and evaluate, at least annually, the 
performance of the Remuneration Committee 
and its members, including the Compensation 
Committee compliance with its charter.

AUDIT COMMITTEE
The	Audit	Committee	oversees	the	process	of	finan-
cial	 and	 accounting	 information	 of	 the	 company.	
Among	other	issues:

NOMINATING AND CORPORATE 
GOVERNANCE COMMITTEE
The	 Nominating	 and	 Corporate	 Governance	 Com-
mittee	is	in	process	of	being	created		and	its	effective	
implementation	is	expected	to	happen	during	2013.	
Its	functions	are:

COMPENSATION COMMITTEE 
The	 Compensation	 Committee	 discusses,	 recom-
mends	 and	 approves	 policies	 relating	 to	 compen-
sation	and	benefits	of	our	managers	and	directors.	
It	 manages	 the	 ordinary	 share	 option	 and	 benefit	
plans,	and	reviews	general	policies	relating	to	com-
pensation	and	benefits.	The	duties	of	the	Compen-
sation	Committee	include:
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gENErAL BAsIC
CoNtENts

pAgE
NUmBEr

EXtErNAL VErIfICAtIoN

gENErAL BAsIC CoNtENts 

strAtEgY AND ANALYsIs

goVErNANCE

EtHICs AND INtEgrItY

orgANIZAtIoN profILE

g4-1

g4-34

g4-56

g4-3
g4-4
g4-5
g4-6
g4-7
g4-8
g4-9
g4-10
g4-11
g4-12
g4-13
g4-14
g4-15
g4-16

7
6
7
7
7
7
8
18
36
36
36
36
29,  35
35

pAgE 48
pAgE 48
pAgE 48
pAgE 48
pAgE 48
pAgE 48 
pAgE 48 
pAgE 48 
pAgE 48 
pAgE 48
pAgE 48
pAgE 48
pAgE 48
pAgE 48

3

8,  42

9, 29

pAgE 48

pAgE 48

pAgE 48

grI g4 gUIDELINEs

This	 report	has	been	prepared	 in	accordance	with	
GRI	(Global	Reporting	Initiative)	G4	for	its	essential	
version.	The	external	Verification	report	is	provided	
following	the	table	below,	and	it	allows	the	identifi-
cation	of	G4	content	throughout	the	report.

Globant	has	established	a	policy	for	the	selection	of	
an	external	 verification	provider	based	on	compe-
tence	and	 independence	of	criteria.	This	has	been	
executed	by	the	Sustainability	Council	as	an	activity	
delegated	by	the	Board.	Crowe	Horwath	was	select-
ed	to	perform	the	task	of	external	audit	based	on	its	
knowledge	of	both	the	guidelines	and	the	organiza-
tion.

Details	about	the	general	basic	content	of	G4	guide-
lines	are	available	here.

https://www.globalreporting.org/resourcelibrary/GRIG4-Part1-Reporting-Principles-and-Standard-Disclosures.pdf


BAsIC gENErAL CoNtENts (CoNt.) spECIfIC BAsIC CoNtENt 

mAtErIAL AspECts AND CoVErAgE
mAtErIAL AspECt: ECoNomIC pErformANCE

mAtErIAL AspECt: mArKEt prEsENCE

mAtErIAL AspECt: INDIrECt ECoNomIC ImpACts

ECoNomIC CAtEgorY

stAKEHoLDErs’ pArtICIpAtIoN

rEport profILE

g4-17
g4-18
g4-19
g4-20
g4-21
g4-22
g4-23

g4-DmA

g4-EC1

g4-DmA

g4-EC6

g4-DmA

g4-EC7

g4-EC8

g4-24
g4-25
g4-26
g4-27

g4-28
g4-29
g4-30
g4-31
g4-32
g4-33

7
37
38
39
39
36
36

10

11

14

20

14,  26

15,  27-28

14-15, 18,  22,  
25-28

40
40
40
41

49
49
49
49
43
43

pAgE 48
pAgE 48
pAgE 48
pAgE 48
pAgE 48
pAgE 48
pAgE 48

pAgE 48

pAgE 48

pAgE 48

pAgE 48

pAgE 48

pAgE 48

pAgE 48

INformAtIoN oN 
mANAgEmENt ApproACH
DIrECt ECoNomIC VALUE 
gENErAtED AND  
DIstrIBUtED

INformAtIoN oN 
mANAgEmENt ApproACH
pErCENtAgE of sENIor 
mANAgEmENt ComINg 
from LoCAL CommUNItY

INformAtIoN oN 
mANAgEmENt ApproACH
DEVELopmENt AND 
ImpACt of INfrAstrUC-
tUrE INVEstmENt AND 
tYpEs of sErVICEs

sIgNIfICANt INDIrECt 
ECoNomIC ImpACts AND 
tHEIr rEACH 

 pAgE 48
 pAgE 48
pAgE 48
pAgE 48

pAgE 48
pAgE 48
pAgE 48
pAgE 48
pAgE 48
pAgE 48
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BAsIC gENErAL
CoNtENt

mAtErIAL
AspECts

pAgE
NUmBEr

pAgE
NUmBEr

DEsCrIptIoNEXtErNA AUDIt EXtErNAL AUDIt



spECIfIC BAsIC CoNtENt 

mAtErIAL AspECt: ENErgY mAtErIAL AspECt: EmpLoYmENt

mAtErIAL AspECt: trAININg AND EDUCAtIoN

mAtErIAL  AspECt:  EmIssIoNs

mAtErIAL AspECt: proDUCts AND sErVICEs

ENVIroNmENtAL CAtEgorY  soCIAL CAtEgorY  /  sUBCAtEgorY: LABor prACtICEs AND DECENt WorK 

g4-DmA

g4-EN3

g4-DmA

g4-LA1

g4-LA2

g4-DmA

g4-LA9

g4-LA10 

g4-LA11

g4-DmA

g4-EN16

g4-EN17

g4-DmA

g4-EN27

31

32

17

18

24

19

20

20

20

31

32 

32

31

32

pAgE 48

pAgE 48

pAgE 48

pAgE 48

pAgE 48

pAgE 48

pAgE 48

pAgE 48

pAgE 48

pAgE 48

pAgE 48

pAgE 48

pAgE 48

pAgE 48

INformAtIoN oN 
mANAgEmENt ApproACH
INtErNAL ENErgY   CoN-
sUmptIoN

INformAtIoN oN 
mANAgEmENt ApproACH
totAL NUmBEr AND
rAtE of EmpLoYEE
HIrEs AND AVErAgE
EmpLoYEE tUrNoVEr

soCIAL BENEfIts for
fUr-tImE EmpLoYEEs

INformAtIoN oN 
mANAgEmENt ApproACH
AVErAgE HoUrs of 
ANNUAL trAININg pEr 
EmpLoYEE

sKILLs mANAgEmENt 
AND CoNtINUoUs 
trAININg progrAms

EmpLoYEEs rECEIVINg 
rEgULAr pErformANCE 
EVALUAtIoNs

INformAtIoN oN 
mANAgEmENt ApproACH
INDIrECt EmIssIoNs of 
grEENHoUsE gAsEs 
from gENErAtED 
ENErgY (sCopE 2)

otHEr INDIrECt 
EmIssIoNs of 
grEENHosE gAsEs 
(sCopE 3) 

INformAtIoN oN 
mANAgEmENt ApproACH
mItIgAtIoN of 
ENVIromENtAL ImpACt
of proDUCts AND 
sErVICEs
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mAtErIAL
AspECts

mAtErIAL
AspECts

pAgE
NUmBEr

pAgE
NUmBEr

DEsCrIptIoN DEsCrIptIoNEXtErNAL AUDIt EXtErNAL AUDIt



spECIfIC BAsIC CoNtENt (CoNt.)

mAtErIAL AspECt:  DIVErsItY AND EQUAL opportUNItIEs

mAtErIAL AspECt: LoCAL CommUNItIEs

mAtErIAL AspECt: LEgAL AND rEgULAtorY CompLIANCE

mAtErIAL AspECt: proDUCts AND sErVICEs (LABELINg)

mAtErIAL AspECt: EQUAL pAYmENt for mEN AND WomEN

mAtErIAL AspECt: pUBLIC poLICIEs
soCIAL CAtEgorY / sUBCAtEgorY: LABor prACtICEs AND DECENt WorK (CoNt.)

soCIAL CAtEgorY / sUBCAtEgorY: soCIEtY

soCIAL CAtEgorY / sUBCAtEgorY: proDUCt rEspoNsIBILItY

g4-DmA

g4-LA12

g4-DmA

g4-so1

g4-DmA

g4-so8

g4-DmA

g4-pr5

g4-DmA

g4-LA13

g4-DmA

g4-so6
21

22

25

28

29

30

12

13,  16 

21

22

35

36
pAgE 48

pAgE 48

pAgE 48

pAgE 48

pAgE 48

pAgE 48

pAgE 48

pAgE 48

pAgE 48

pAgE 48

pAgE 48

pAgE 48
INformAtIoN oN 
mANAgEmENt ApproACH
ComposItIoN of 
goVErNANCE BoDIEs 
AND pAYroLL BrEAK-
DoWN

INformAtIoN oN 
mANAgEmENt ApproACH
BAsIC sALArY rELAtIoN 
BEtWEEN mEN AND 
WomEN

INformAtIoN oN 
mANAgEmENt AppoACH 
poLItICAL CoNtrIBU-
tIoN pEr CoUNtrY AND 
rECIpIENt

INformAtIoN oN 
mANAgEmENt ApproACH
pErCENtAgE of opErA-
tIoNs WItH ImpLEmENtED 
progrAms

INformAtIoN oN 
mANAgEmENt ApproACH
sIgNIfICANt fINEs AND 
sANCtIoNs for NoN-
CompLIANCE WItH LAW 
AND rEgULAtIoNs

INformAtIoN oN 
mANAgEmENt ApproACH
rEsULts of sUrVEYs to 
mEAsUrE CUstomErs’ 
sAtIsfACtIoN

46

material
aspects

pAgE
NUmBEr

DEsCrIptIoN EXtErNAL AUDIt soCIAL CAtEgorY / sUBCAtEgorY: soCIEtY (CoNt.)



spECIfIC BAsIC CoNtENt  (CoNt.)

mAtErIAL AspECt: CUstomEr’s prIVACY

mAtErIAL AspECt: LEgAL AND rEgULAtorY CompLIANCE

soCIAL CAtEgorY / sUBCAtEgorY: proDUCt rEspoNsIBILItY (CoNt.)

g4-DmA

g4-pr8

g4-DmA

g4-pr9

12

13

29

30

pAgE 48

pAgE 48

pAgE 48

pAgE 48

INformAtIoN oN 
mANAgEmENt ApproACH
CompLAINts ABoUt 
prIVACY BrEACH AND 
CUstomEr DAtA
LEAKAgE

INformAtIoN oN 
mANAgEmENt ApproACH
fINEs for NoN-Com-
pLIANCE WItH LAW AND 
rEgULAtIoNs CoNCErN-
INg proDUCts AND 
sErVICEs
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mAtErIAL
AspECts

pAgE
NUmBEr

DEsCrIptIoN EXtErNAL AUDIt
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External Verification Report,
To GLOBANT’s1 Shareholders and Board of Directors 

We	 have	 been	 engaged	 to	 perform	 an	 independent	
verification	of	the	Sustainability	Report	for	the	period	
from	January	1,	2013	to	December	31,	2013	of	GLO-
BANT	for	its	worldwide	operations	and	facilities.

We	have	run	an	evidence	gathering	process	on	the	fol-
lowing	aspects:

1 Globant is a multinational organization. This report speaks generically about GLOBANT and all 
its operations in countries in which it operates referring to all its related companies:: Sistemas Glo-
bales S.A., Sistemas Globales Buenos Aires SRL, IAFH Global S.A., 4.0 SRL y Globers S.A. (Argen-
tina); Globant LLC (EE.UU.); Sistemas UK Ltd. (Inglaterra); Sistemas Colombia S.A.S. (Colombia); 
Sistemas Globales Uruguay S.A. (Uruguay); Global Systems Outsourcing S.R.L. de CV (México); 
Sistemas Globales Chile Ases Ltda. (Chile); Globant S.A. (Luxemburgo); Software Product Creation 
S.L. y Globant S.A. (España); Globant Brasil Participacoes Ltda. y Terraforum Consultoria Ltda. 
(Brasil).

We	have	 used	 as	 guide	 the	 practices	 suggested	 by	
ISAE3000	(International	Standard	on	Assurance	En-
gagements	3000)	and	we	have	defined	our	
engagement	as	a	limited	assurance.
 
Our	procedures	for	the	selection	of	evidence	and	eval-
uation	criteria	included:

CP Marcelo Navone
Socio

Ing. Luis Diego Piacenza
Socio

The	GLOBANT’s	Board	of	Directors	is	responsible	for	
both	the	information	contained	in	the	report	as	well	as	
the	evaluation	criteria.
Our	 responsibility	 has	 been	 to	 report	 based	 on	 our	
procedures	of	data	analysis.	

Based	in	our	work	described	in	this	report,	nothing	has	
come	to	our	attention	that	causes	us	to	believe	that	
the	information	contain	in	the	Sustainability	Report

for	fiscal	year	2013	of	GLOBANT	does	not	show,	in	a	
reasonable	 way,	 the	 performance	 and	 activities	 un-
dertaken	by	the	firm	on	Sustainability.	Policies,	docu-
ments,	indicators	and	other	information	included	in	the	
Sustainability	Report	of	 the	firm	are	reasonably	sup-
ported	by	documentation,	internal	processes	and	ac-
tivities,	and	information	provided	by	interested	parties.

Based	in	our	work,	described	in	this	report,	nothing	has	
come	 to	our	attention	 that	causes	us	 to	believe	 that	
the	information	contained	in	the	Sustainability	Report	
for	fiscal	year	2013	of	GLOBANT	does	not	show,	in	a	
reasonable	way,	the	performance	and	the	activities	un-
dertaken	by	the	firm	on	Sustainability.	Policies,	docu-
ments,	indicators	and	other	information	included	in	the	
Sustainability	Report	of	 the	firm	are	reasonably	sup-
ported	by	documentation,	internal	processes	and	ac-
tivities,	and	information	provided	by	interested	parties.

The	 review	 process	 allowed	 us	 to	 identify	 a	 series	
of	 matters,	 presented	 in	 a	 separate	 document	 to	
GLOBANT´s	Board	of	Direction,	which	contains	our	in-
dependent	opinion	about	rooms	for	improvement.								
 
Rosario, 27th June, 2014

Key performance indicators during the fiscal 
year

Information provided by the area of CSR of the 
company

Information of the Management Systems of 
the firm

Alignment with the Core Content recommended 
for the development of sustainability reporting 
by the Global Reporting Initiative (GRI)
version 4.

Performing substantive tests designed to 
show, based on sampling, reasonableness and 
consistency of the bases and criteria for the 
preparation of Corporate Social Responsibility 
Report.

Revisión de documentación relevante, inclu-
yendo políticas corporativas, estructura de la 
organización y programas de responsabilidad 
social.

Interviews with relevant staff of the firm.

Information from interested parties identified 
by the company inside its sphere of influence.



rEport profILE

1 January 2013 to 31 December 2013

31 December 2012

Annually

Francisco Michref 
Sustainability & CSR Coordinator

AR: +54 11 4109 1700 | US: +1 877 798 8104
francisco.michref@globant.com

rEportINg pErIoD 

DAtE of LAst rEport

rEportINg CYCLE

to ADDrEss CoNCErNs tHAt mAY ArIsE
from tHE rEport CoNtENtCoNtACt poINt


