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Martin Migoya
Co-Founder, Chairman and CEO
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Letter from the CEO

| am pleased to present you with this snapshot of Globant
during this challenging, crucial and transformative time.
We are in the middle of a once-in-a-generation accelerat-
ed change, with the COVID-19 pandemic having impacted
our global society in nearly every aspect of our personal

and professional lives.

Like all organizations, we were impacted by this pandemic.
However, | have never been prouder of what we've done
as Globers to serve one another, our communities and

our clients as we rose to the occasion.

In the face of unpredictability and global uncertainty, we
were able to continue on our growth path. Revenue
increased 23.5% year-over-year, reaching $814.1 million.
Also, | am proud to say that Globant is now a team of
16,251 Globers collaborating across 16 countries, serving

almost 800 blue chip clients worldwide.

The resilience of being digital pure play gave us a perspec
tive that we knew would be of value for our clients in this
critical year. The global COVID-19 crisis pushed organiza-

tions to embrace profound digital transformations, opening

a unique opportunity for our differential value proposition:
We create a way forward for our clients to become what we
call Augmented Organizations: embracing agility, technolo-
gy and collaborative culture to rise above the daily chal-
lenges to thrive. We work alongside them to bring together
strategy, sustainable business models, digital trends, Al

and inclusive culture to unleash their potential.

Our future-centric approach also means putting sustainabili-
ty front and center. In line with this, Globant is launching the
Sustainable Business Studio. This new Studio will operate at
the intersection of technology and sustainability, bringing

together new know-how, expertise and competence.

The pandemic also brought us the opportunity to help our
communities in several ways: Through the takingcare.glo-
bant.com initiative we donated more than $ 1M in Test Kits
(PCR) and well as digital resources to local authorities and
health teams so that they could monitor and allocate essen-
tial resources in real time. Our Globers also volunteered in
mentorship and training for local school youth and educa-
tion professionals to adapt to the sudden digitalization of

schools and other services.

Globant)

Regarding our Be Kind commitments, we remain commit-
ted and on track to our 2025 goal of having 50% our mana-
gerial positions held by women and non-binary genders.

This year, Be Kind saw its largest undertaking to date with

the Women that Build Award, which sought to recognize
women who were changing the game in tech and inspiring
the next generation of female innovators, leaders and
role models. The turnout surpassed all expectations, with

12 thousand nominations coming in from 17 countries.

In 2020 we accomplished our goal of consuming 100% of
our energy from renewable sources. Reaching this goal
only motivated us to push harder, so we announced our

new goal of becoming carbon neutral by the end of 2021.

While this year has been challenging, humanity is unveil-
ing better and faster innovations than ever. I'm confident
that we have what it takes to come out stronger on the

other side.

Stay safe, and keep rocking!


https://twitter.com/migoya
https://womenawards.globant.com/
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sustainable management progress between January 1 and December 31, 2020.
It has been prepared in accordance with the Integrated Reporting Framework, the
Global Reporting Initiative Standards (GRI) - core option, while/using the Sustainabili-

re and IT services as a

ty Accounting Standards Board (SASB) standards for Softw

reference. Our disclosures generically refer to Globant and all of its operations in the

countries where it operates as the group of linked companies, detailed in the 20F.

The parent company is Globant S.A.

The report discloses also Globant’

Goals (SDQG) that we identi

commitment to the Sustainable Development

ied related to our business model: quality education;
, decent work and economic growth; industry, innovation and infra-

structure; climate action; and partnership for the goals.

Finally, Globant is committed to the 10 principles of the UN Global Compact, incorporat-
ing into its strategies, policies, and procedures a culture of integrity to uphold its respon-

sibility to human rights, gainful employment, anti-corruption, and the environment.
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Studio Model & Podular Structure ‘ +$814.1M Revenue
Augmented Organizations / 2.45 Adjusted EPS
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6 core strategic pillars \ N
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: . INPUTS —_ to the Planet
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OUTCOMES 36.5k beneficiaries in community
programs with +40k pro bono

hours dedicated
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+568,000 Training Hours.

100% renewable energy in every

location. Carbon neutrality
commitment for 2021
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Governance

BOARD OF DIRECTORS SENIOR MANAGEMENT

Martin Migoya

Chairman of the Board,

CEO & Co-Founder

Mario Eduardo
Vazquez
non-executive

Independent Director®

Martin Gonzalo
Umaran
Director, Chief of Staff &
Co-Founder

Francisco
Alvarez-Demalde
non-executive
Independent Director®

Guibert Andrés
Englebienne
Director, CTO and

Co-Founder

Richard
Haythornthwaite
non-executive
Independent Director®®)

Linda Rottenberg
non-executive
Independent DirectorM®)

Philip A. Odeen

non-executive
Independent Director"®@

Martin Migoya
CEO & Co-Founder

Juan Urthiague

Chief Financial Officer

Martin Gonzalo
Umaran
Chief of Staff &
Co-Founder

Wanda Weigert
Chief Brand Officer

Patricia Pomies
Chief Delivery &
People Officer

Guibert Andrés
Englebienne
CTO and Co-Founder

Mercedes Sol Mariel Noello
Mac Pherson General Counsel
Chief Diversity &

Talent Officer

Gustavo Barreiro
Chief Information Officer

Yanina Maria Conti
Chief Accounting Officer

Board of Directors by Age Board of Directors by Gender Senior Management by Age Senior Management by Gender

D D
13«
Less than 45 12% / (P Less than 45 60%
Between 45 & 55 50% Between 45 & 55 30%
More than 55 38%
¢ ’ ® More than 55 10%

(1Audit Committee, (2) Compensation Committee (3) Corporate Governance and Nominating Committee | *More information about our board of directors at 20F Item 6 Directors, Senior management and Employees 7
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Board Practices

The company is governed by our board of directors which
is vested with the broadest powers to take any actions
necessary or useful to fulfill our corporate purpose with
the exception of actions reserved by law or our articles of
association to the general meeting of shareholders. If
necessary, the directors can delegate the authority to
certain executives of the company members to execute
their decisions. Our articles of association provide that
our board of directors must consist of at least seven
members and no more than fifteen members. Further
considerations about practices (voting, majorities,
management, conflicts of interest, and other provisions)
are included in the annual report in form 20F (p. 99).

Compensation

The compensation policy for Directors and Senior
Management comprises a fixed salary and share-based
compensation pursuant to our 2014 Equity Incentive Plan,
which includes RSU and other equity awards. The incentive
plan's methods and composition are described in detail in
the annual report in form 20F, p.97. Neither we nor our
subsidiaries maintain any directors’ service contracts
providing for benefits upon termination of service. We do
not pay or set aside any amounts for pension, retirement,
or other similar benefits for our officers or directors.

Corporate Governance Practices

Our corporate governance practices are governed by
Luxembourg law (particularly the law of August 10, 1915,
on commercial companies as amended) and our articles of
association. As a Luxembourg company listed on the
NYSE, we are not required to comply with all of the
corporate governance listing standards of the NYSE for US
listed companies. We, however, believe that our corporate
governance practices meet or exceed, in all material
respects, the corporate governance standards that the
NYSE generally requires for US listed companies. We have
indicated the significant ways that these differ from the
corporate governance standards required by the NYSE for
US listed companies in our annual report on Form 20F. P.
130, in the Corporate Governance Practices section.

During 2020, we had no confirmed incidents of corruption.

Globant)

Committees

Our board of directors has established an audit committee,
a compensation committee and a corporate governance
and nominating committee. Our board of directors may
from time to time establish other committees.

Audit Committee: Oversees our corporate accounting,
auditing, and financial reporting process.

Compensation Committee: Reviews, recommends and
approves policies relating to compensation and benefits of
our officers and directors, administers our common shares
option and benefit plans and reviews general policy
relating to compensation and benefits.

Corporate Governance and Nominating Committee:
|dentifies individuals qualified to become directors;
recommends director nominees to our board of directors
for each election of directors; develops and recommends
criteria for selecting qualified director candidates to our
board of directors; considers committee member
qualifications, appointment, and removal, recommends
corporate governance guidelines applicable to us; reviews
ESG performance reports, and provides oversight in the
evaluation of our board of directors and each committee.


https://app.quotemedia.com/data/downloadFiling?webmasterId=101533&ref=115678230&type=HTML&symbol=GLOB&companyName=Globant+S.A.&formType=20-F&dateFiled=2021-02-26&CK=1557860#i3687a2f3a38f45708242ad9b157dfb29_97
https://app.quotemedia.com/data/downloadFiling?webmasterId=101533&ref=115678230&type=HTML&symbol=GLOB&companyName=Globant+S.A.&formType=20-F&dateFiled=2021-02-26&CK=1557860#i3687a2f3a38f45708242ad9b157dfb29_94
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Integrity-Ethics-Compliance
In 2014, we adopted a Code of Ethics and an Anti-Bribery and Anti-Corruption

Policy applicable to directors, senior executives, officers, employees (whether
permanent, fixed-term or temporary), consultants, contractors, trainees,
seconded staff, casual workers, volunteers, interns, agents, or any other person
associated with the company.

Every Glober is encouraged to act proactively by asking questions, seeking
guidance, and confidentially reporting suspected violations of the Code of
Ethics, Anti-Bribery and Anti-Corruption Policy, as well as any violation or
suspected violation of applicable law, rule, or regulation. Such concerns may
be reported, anonymously or not, to the Leader, Talent and Culture Business
Partner, or Legal Department. Violations to the Code of Ethics can also be
reported using the Resguarda Ethics Line. Whistleblower contacts can be
found on Globant's website.

In the Code of Ethics section we also publish, our Modern Slavery Statement

issued pursuant to the UK Modern Slavery Act from the primary subsidiaries of
Globant for the United Kingdom, to account for our efforts to mitigate all types of
modern slavery in our business or supply chain.

Last but not least, Globant is particularly careful about entering into transactions
with its directors, executive officers, and significant shareholders to avoid the
risk of real or perceived conflicts of interest. Similarly, the Related Party
Transaction Policy is intended to ensure the proper approval and reporting of
related party transactions. The Insider Trading Policy provides the standards of
Globant on the trading of securities of Globant or other publicly-traded
companies while in possession of material non-public information.

Risks & Opportunities
Our Annual Report, filed with the SEC under Form 20F, covers the risks and op-
portunities in detail under the headline ‘Risk Factors.

A summary of risks is presented in the document available here (p.7). A de-
tailed management approach on risks, challenges, and opportunities is devel-
oped in this report on a topic-by-topic basis.

Future Outlook & Business Perspectives

We are witnessing a transcendental time for technology. There have been
more business disruptors in the past 5 years than in the collective 50 previous.
Organizations have had a major opportunity to take on new areas of the
market that were unthinkable before.

The rate of technological change is rapid and exponential, principally after a
turbulent 2020 that outstripped the ability of many brands, businesses, and
organizations to adapt and utilize new technologies to keep up with the user’s
needs. Customer engagement is already the number two strategic business
objective for organizations worldwide, and the need to evolve rapidly has
never been more critical.

Technologies that support this new future-centric approach are meant to
reinvent key aspects of the organization:

Globant)

1. Per IDC, 65% of global GDP will be digitalized by 2022, driving $6.8 trillion of
direct digital transformation investment from 2020 to 2023.

2. To thrive in a digital supremacy economy, 50% of enterprises will implement
an organizational culture optimized for DX in 2025, based on customer centric
and data driven culture.

3. By 2025, 40% of physical experience-based businesses will improve financial
results and outperform competitors by extending into paid virtual experiences.

4. By 2021, at least 30% of organizations will accelerate innovation to support
business and operating model reinvention, fast-tracking transformation
programs to future-proof their businesses.

5. Gartner predicts that by the end of 2023, 40% of organizations will have
applied anywhere operations to deliver optimized and blended virtual and
physical customer and employee experience.

Organizations need a partner who can help them navigate their reality and
build a sustainable future business with robust business models, an agile and
innovative culture, thrilling experiences, the right technology stack and a deep
understanding of how technology and artificial intelligence can significantly
augment the way they operate and engage with their customers. At Globant
we help our customers create a way forward.


https://investors.globant.com/code-of-ethics
https://investors.globant.com/code-of-ethics
https://investors.globant.com/code-of-ethics
https://investors.globant.com/code-of-ethics
https://investors.globant.com/code-of-ethics
https://app.quotemedia.com/data/downloadFiling?webmasterId=101533&ref=115678230&type=HTML&symbol=GLOB&companyName=Globant+S.A.&formType=20-F&dateFiled=2021-02-26&CK=1557860#i3687a2f3a38f45708242ad9b157dfb29_43
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Create a - .-
o\ e e 3 a future centric
way forward ST e pply

We believe the future belongs to Augmented Organizations,

approach that unleashes the

aware of their constant evolution, which adapt the strength of

potential of 6 core strategic

ain}n)
9J1by

their culture, expand the reach of its business, reimagine the

Technology
& Data

value of their experiences, and are empowered by the potential

pillars that transform

of Al and new technologies.

Becoming an Augmented Organization is more than adopting a o"g;;fg':"i'@ e‘\go({s:::cﬁ Organ lzatlons frOm Stag nant
rs e . .
“ong | O to Augmented Organizations.

single technology. It is a fundamental shift in how a company
operates. It requires a cultural change in many cases alongside
complex technological and organizational changes. It means
building an organization that knows how to use technology,

culture and trends to unleash its potential.

Augmented Organizations are empowered by artificial

intelligence. They have an agile, digital culture. They build

world-class experiences and adapt quickly to new market

realities. They have a path into the future. A way forward.

At Globant we create a way forward.
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We grow studios that make the way for new and existing futures. Whether it is a new
conversational experience, a successful implementation of Salesforce, or hacking a

business model, our studios exist to help our clients to walk the way forward in a

Augmented
sustainable way. Transforming an organization across each of the pillars is not Talent
o | P | rgmel ACCELERATORS
something that is done simply throught technology. Our approach focuses on looking Knowledge
at the company as a whole and crafting a path to turn them into Augmented :
pany g£ap & Augmented We leverage Al accelerators and disruptors that are
Organizations. We deliver these services throught our Studios and our Accelerators. Payments
intelligently crafted to reinvent key aspects of
CULTURE & AGILITY organizations, creating a way forward in unimaginable
Agile Deliv Cultural Future of Augrnented ways. This enables companies to develop new core
g e Hacking Organizations Coding Yo P
capabilities, leveraging our PODs model to accelerate
ENGAGING EXPERIENCE their transition from a reactive organization to a
@ Design 5@ Gaming @8 Conversational self-standing Augmented Organization.
Augmented Navigate
S Product ' Digital Marketing ' Media & OTT Culture
Augmented
ADAPTIVE ORGANIZATIONS Testing
N
2 Entorprise Ot ton
-
=
N
o TECHNOLOGY & DATA
8 Scalable ul & LifeSciences & Dpatazal To be ready and stay relevant, companies need
Platforms @ Engineering -
Quali different rules, processes and expertise. To do so, we
f ualit .
@ CloudOps g 'T“I:ﬁ:;:“ 8 Enginze,ing @ Cyber Security SUStainable created the to provide
Digital Experi . o o : : .
“’ Digital Experience BUSIneSS StUle organizations with knowledge, expertise and skills
ready for the new green economy.
SUSTAINABLE BUSINESS STRATEGY Sustainability has been a harm avoidance practice for
Sustainable Business a long time. Today we are strongly convinced that The studio operates at the intersection of digital
@ Business Hacking ) _ ) - L
climate emergency and social changes are technology and sustainability to arm organizations
AUGMENTED CAPABILITIES fundamentally impacting people and organizations, with the tools and processes for evaluating
_ + putting at risk their very legitimacy within public, emissions, building climate strategies and fostering
AUGMcNTED | o | o |
private, and civil society. This calls for a new approach. sustainability optimization at all industry levels.
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Performance

Economic value generated 2020

S814.1M

® Salaries

Other costs of operations

® Taxes

Depreciations & interests

® Reinvested amount

-

$1,288.8M:.-

Assets

$594.5M

$73.1TM

$39M

$53.4M

$54.2M

)
.

S 408.8M ...

Liabilities

-73%
-9%
-5%
-7%

7%

=

$ 879.9M .-

Net Worth

Financial Highlights

Revenue (SM)

$413
$323

Travel &
Hospitality

8.3%

Other verticals

0.8%

Healthcare

6.6%

$814

$659

$522

Banks, Financial Services
& Insurance

23.7%

Technology &

Adjusted net income margin (%)

13.1%

12% 12.2%

11.1%

Media &
Entertainment

23%

Professional
services

12.7%

Consumer, Retall
& Manufacturing

13%

Telecommunication

11.9%

12%

~— Clients by currency 2020

Adjusted diluted EPS

$1.09

$1.74
$1.28

Globant)

$2.45

$2.29

86 % 4.3%
B USD € Euro
o %
~— Revenue by geography 2020 ~
mll 70.5% 1.6 21.9%
North Europe @ Latam &
America Others
o %
~— Clients by revenue contribution 2020 ~
50
42%
31%
25
1%
0
Top 1 Top 5 Top 10
o %

14
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CONSOLIDATED STATEMENTS OF PROFIT OR LOSS AND OTHER COMPREHENSIVE INCOME

Revenues

Cost of revenues

Gross profit

Selling, general and administrative expenses
Net impairment losses on financial assets

Other operating (expenses) income, net

Profit from operations

Finance income

Finance expense
Other financial results, net

Finance (expense) income, net

Share of results of investments in associates

Other income & expense in net

Profit before income tax

Income tax

Net income for the year

814,139
(509,812)

304,327

(217,222)
(3,080)
(83)

83,942

1,920

(10,430)
3,601

(4,909)

(622)
(1,887)

76,524

(22,307)

54,217

2020

100.0%
-62.6%

37.4%

-26.7%
-0.4%
0.0%

10.3%

0.2%
-1.3%
0.4%

-0.6%

-0.1%
-0.2%

9.4%

2.7%

6.7%

C

2019
659,325 100.0%
(405,164) -61.5%
254,161 38.5%
(172,478) -26.2%
(228) 0.0%
(720) -0.1%
80,735 12,2%
958 0.1%
(6,653) -1.0%
(5,894) -0.9%
(11,589) -1.8%
(224) 0.0%
110 0.0%
69,032 10.5%
(15,017) -2.3%
54,015 8.2%

OTHER DATA

Adjusted gross profit
Adjusted gross profit margin percentage

Adjusted selling, general and
administrative expenses

Adjusted selling, general and administrative
expenses margin percentage

Adjusted profit from operations

Adjusted profit from operations margin
percentage

Adjusted net income for the year

Adjusted net income margin percentage
for the year

CALCULATION OF ADJUSTED
DILUTED EPS

Adjusted net income
Diluted shares

Adjusted diluted EPS

2020

318,195

39.1%

(164,529)

-20.2%

123,981

15.2%

97,298

12.0%

2020

$97298
39,717

$2.45

Globant)

2019 )

266,487

40.4%

(131,090)

-19.9%

111,991

17.0%

86,094

13.17%

2019 )

$ 86,094
37,674

$§2.29

15



STOCK PRICE PERFORMANCE

$46.46
$37.51 $33.35 L4
g °
Dec 2015 Dec 2016 Dec 2017
CASH FLOWS

Net cash provided by operating activities
Net cash used in investing activities
Net cash provided by financing activities

Effect of exchange rate changes on cash
and cash equivalents

Cash and cash equivalents at beginning
of the year

Cash and cash equivalents at end of the year

Net (decrease) increase in Cash and cash
equivalent at end of year

CAPITAL RESOURCES

For the year ended December 3],

Capital Expenditures

$106.5
[ }

$56.32
(

Dec 2018 Dec 2019

Dec 2020

(

99,872
(124,015)

241,546

(1,185)

62,721

278,939

216,218

79,735

(151,584)

56,712

252

77,606

62,721

(14,885)

(

53,083

27,776

CONSOLIDATED STATEMENTS OF FINANCIAL POSITION DATA

2020

Cash and cash equivalents

Investments (current & non-current)
Trade receivables (current & non-current)
Other assets (current & non-current)
Other receivables (current & non-current)
Other financial assets (current & non-current)
Deferred tax assets

Investment in associates

Property and equipment

Intangible assets

Right-of-use asset

Goodwill

Total assets

Trade payables (current & non-current)

Payroll and social security taxes payable

Borrowing (current & non-current)

Other financial liabilities (current & non-current)
Lease Liabilities (current & non-current)

Tax liabilities

Income tax payable

Deferred tax liabilities

Other liabilities and provisions (current & non-current)

Total liabilities

Total equity and non-controlling interest

Total equity, non-controlling interest & liabilities

278,939
19,899
207,664
15,100
41,262
16,724
41,507
3,154
101,027
86,721
90,010
392,760
1,288,767

40,506
111,881
25,968
94,198
87,598
11,804
10,511
13,698
12,664

408,828

879,939

1,288,767

16
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( Overall result >

Customer survey
ANNUAL AVERAGE 2020

NET PROMOTER SCORE (NPS)

+6/

-100 0 +30 +7/0 +7100
I ) H
| | | | |

NEEDS IMPROVEMENT GOOD GREAT EXCELLENT

+100

+50

2018 2019 2020

Recognitions

Globant Globant
Worldwide Leader in Salesforce Partner
CX Improvement

IDC MarketScape

Patricia Pomies E Martin Migoya

Chief Delivery & People Officer CEO of the year
Revelation in Innovation, \Women Sadosky Awards
Corporate Directors Foundations

Certifications

SO

9001:2015

Minsk and Medellin

@
27000

Argentina, Uruguay Pune, Buenos Aires, Type 2

Globant)

Martin Migoya I

Innovative CEO of the year
Argentina 2020

Type 2 globally CMMI-DEV v1.3
Maturity Level 3: globally

17
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Data privacy & Security*

With Globant's impressive growth and dynamic business needs
during 2020, our Legal Department has leveraged our Compliance
team. It aims to work closely with all of Globant’s different areas to
provide strategic support to uphold Globant’s ethical standards,
Code of Ethics, and internal policies. Facing rapidly changing legal
requirements, they work hard to ensure regulatory compliance,
which is becoming increasingly important for public opinion and
directly impacts all businesses. It was created to assist with
various ethics and compliance matters, such as anti-money
laundering, anti-corruption, conflicts of interest, data privacy, and
antitrust. Aligned with this leverage and our continuous
improvement culture, a 2021 action roadmap was established

after an external compliance assessment.

In addition, before engaging any third party (clients, vendors, or
new employees), they must complete a due diligence process. The
Compliance team will determine whether the third party is
approved or not in integrity, ethics, data privacy, human rights,
and environmental topics. Globant informs all the purposes for
gathering data from third parties, and these third parties provide

their consent when they share any personal data with Globant.

We did not have any financial losses during this past year, whether
as a result of legal proceedings associated with user privacy or
legal proceedings associated with anticompetitive behavior

regulations. The number of law enforcement requests for user

information and the number of users whose information was
requested also remain at zero. At this point in time, our core

products or services are not subject to government-required

monitoring, blocking, content filtering, or censoring in any country.

As part of our approach to identifying and addressing data security
risks, Globant has been ISO 27001:2013 certified since 2013. We
perform an internal risk assessment and a service provider risk
assessment on an annual basis. Once risks are identified, the

Globant Information Security Team (GIST) and the owner of each

risk, decide the approach for each risk (mitigate, accept, or transfer).

During 2020, GIST registered a total of 60 (sixty) security
incidents across all Globant offices worldwide that were
identified as non-compliant with Globant and/or customer

security policies and procedures.

Sustainability Accounting Standards Board (SASB) activity metrics:

— None of our processes generate licensed products or subscrip-
tions to consumers or business intermediaries (TC-SI-000.A)

— Our data processing capacity was 420 Rack Units

— 5% outsourced (TC-SI-000.B)

— The amount of data storage was 0.55 petabytes. 0,01% out-
sourced (TC-SI-000.0)

Finally, when hired, every employee must complete a security

awareness training that describes our security policies and proce-

dures. The training must be
positions such as QA, QC,
OWASP security training.

Since 2019, we have been a member of the
Cybersecurity Tech Accord, which promotes a
safer online world by fostering collaboration
among global technology companies committed
to protecting their customers and users and
helping them defend against malicious threats. As
a signatory, we are committed to advancing the
mission of the Cybersecurity Tech Accord by
partnering on initiatives that improve the
security, stability, and resilience of cyberspace. By
combining the global technology industry's
resources and expertise, the Cybersecurity Tech
Accord creates a starting point for dialogue,

discovery, and decisive action.

* Other corporate risks' analysis can be found in the 20F (Item 3. Key Information - Risk Factors)
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Since the very beginning of the pandemic, our focus was to take care of our Globers and accompany
as much as we could during these difficult times. We became a remote-first company, where
working from home became the rule. At the same time, we implemented a wide portfolio of

programs and benefits to help increase our bonding and live our culture.

All these actions enabled us to finish the year in a very positive way despite the challenges we lived.
When we saw how many clients and industries were affected by the pandemic, we decided to focus
our efforts on training our Globers for future challenges. We implemented training strategies to
reskill our employees facing business demands. We were able to add new logos and projects,
capable of retaining key talent and ensuring growth in all the locations where we are present. By the

end of the year Globant increased its headcount by 37% to 16,251 Globers.

This tremendous achievement was possible due to three reasons: healthy organic growth in every
Talent Development Center, a continuous decrease in turnover, and the acquisition of 4 companies:
gA, where for the first time Globant acquired a company with more than 1,000 IT professionals,
Giant Monkey Robot to leverage our gaming expertise in Chile, Xappia in Argentina and finally
Bluecap in Spain, a strategic consultancy firm that leverages advanced analytics to develop new

business models for financial institutions.

With an average age of 33.3 years, our people are highly qualified in the latest technologies and
trends. During 2020, more than 93% of our Globers participated in training, increasing 113% the

number of Globers trained year over year.
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Talent acquisition and

Retention strategy

We have a global presence with delivery centers in North America, Latin
America, Europe, and Asia. Our de-centralization strategy allows us to expand

and diversify our sources of talent in our development centers worldwide.

Our offices are located near regional academic and engineering hubs to
facilitate our access to a growing talent base. In Latin America, certain top
universities from the region are located in cities where we have delivery
centers with large operations. We work closely with those colleges, as well as
non-governmental organizations, tech clusters and professional organizations
to nurture the technological ecosystem and create opportunities for growth
for both Globant and our current and prospective Globers through meetups,

conferences, bootcamps and recruiting events.

We seek employees who are motivated to be part of a leading company that
uses the latest technologies in the digital and cognitive field to transform

organizations in every aspect.

Since our inception, we have become a unique player for talent in the
countries where we have operations. Our culture is the foundation that
supports and facilitates our distinctive approach. This culture can be best
described as entrepreneurial, flexible, diverse, and inclusive. Diversity and
inclusion are key to our business. Technology requires us to innovate
constantly, and there is no way to innovate if we do not connect different
points of view. This is why we strive to find talent in diverse places and walks
of life, and why we launched several initiatives to strengthen our diversity.

Overall, more than 7,000 Globers joined the company during the year.

Employee retention is one of our main priorities and a key driver of
operational efficiency and productivity. We seek to retain top talent by
providing the opportunity to work on cutting-edge projects for world-class
clients, a flexible work environment, training and development programs, and
non-traditional benefits. We empower our Globers to take ownership over
their careers and make the most out of these five professional development

dimensions we provide here at Globant:

s,g;;

Geocultural diversity

We encourage our Globers to work wherever they want, and
be nourished by cultural exchanges. We have 56 offices in 16
countries, in LATAM, North America, Europe and Asia. And

open positions and relocation opportunities.

Technology
Our studios consolidate expertise around a variety of emerg-
ing technologies where our Globers can develop themselves,

explore and learn.

Industry expertise

Globant works with many clients within a given industry, this
enables our Globers to develop their career with an industry
focus within a given account or on multiple accounts of their

industry of choice.

Multiple industries

Similarly, Globant has near 800 clients spanning several differ-
ent industries. Any Glober who would rather develop an indus-
try agnostic career path or who wants to switch industries has

multiple options to choose from.

Open positions
Globers can develop their career growing within their current
path by gaining seniority or moving internally into other roles

in different areas of expertise.

Globant)
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Creating a Culture of
Continuous Learning

At Globant we believe that there is no better way to boost our Globers’
professional growth than promoting a continuous learning culture. One of our
most ambitious efforts in that direction has been launching Globant University,
at the very epicenter of the pandemic. It started as a collaborative tool where
training and learning experiences were designed, centralized and deployed to

give Globers a variety of opportunities to upskill or reskill their jobs.

Now, with more than 2,700 learning resources available, 29,000 training sessions
and 8,000 users, Globant University has turned out to be a virtual campus
where every Glober can keep on growing their skills and boost their careers at

their own pace. Also, in order to grow and enrich this initiatie more organically,

we've created a Slack Learning Community that has more than 5.2k engaged
users. 80% of the learning opportunities are shared by our employees reaching

119 content creators or community ambassadors with more than 250 trainers.

We aim to give leaders the essential tools to leap ahead in their careers, develop
themselves at a swift pace, and strengthen their management skills. More than
1,400 leaders participated in at least one virtual live session of our Leadership
Accelerator Program (LeAP). The program's main objective is to develop a

leadership culture based on our values and Talent Manifesto to engage the

strategies and the challenges of digital and cognitive transformation.

Given the complexity of the COVID-19 context, it was necessary to provide
further communication with a Covid-19 Feedback Session to address the
importance of leaders having meaningful conversations about performance

with their teams. Almost 225 leaders participated in this special edition.

Globant)

48% of Globers’ women
participated in
leadership training

17,709 5.

Trained globers

32.1 %,

Annual learning hours
Per individual
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% 568,757 ¥

Training hours
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Continuous Evaluation

Constant and constructive feedback is as essential as any training program in terms of
talent development. With that in mind, we have launched a “Continuous Evaluation” model,
moving from a yearly evaluation performed by a unique leader to considering multiple
evaluators having meaningful conversations that covered partial snapshots during the
whole year. Continuous feedback culture creates an infinite life cycle for career develop-
ment where Performance Evaluations, Feedback 360° and Feedback for Leaders happen all
year long. Glober-centric culture is reflected in each action of the feedback cycle achieving

more than 10,000 performance assessments, and 15 feedback sessions by 2020.

99% of our Globers received a regular performance and career development review
during 2020. Also 80% of our leaders received formal feedback from their teams at least

twice in the year.

In addition, the Key Talent Program has been designed to recognize those Globers whose
abilities, aspirations, and <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>